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LILY TOMLIN 


June 25, 8:00PM | Orchestra Hall 
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What's Your Plan? 
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OVER 4,000 UNIQUE WEDDING BANDS 


Once a year, we make special arrangements with our 


top bridal jewelry designers to offer you the best prices. ARTHUR’ 
Plus, we'll pay the sales tax! 
— JEWELERS — 


1717 Lexington Avenue N Roseville 651-488-0365 ^ www.ArthursJewelers.com MINNESOTA’S WEDDING BAND SHOWROOM 
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Your Comp ete Wedding 
Destination on the Shores 
of the St. Croix River 
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Life is complicated enough without adding food 
and body issues into the mix. Our experienced 


and compassionate staff knows eating disorders, 
often from personal experience, and can help with Th E " | P 
proven programs tailored to all genders. There is e rmi y rogram 


hope for lasting recovery. Real help for eating disorders 
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FROM THE EDITOR | BY ANDY LIEN 


My Chariot Awaits 


I've been driving for 21 years. I felt another grey hair sprout as I typed 
that. In my advanced years, I've figured out what I like and need in the ve- 
hicle I drive. What I drive is something that is more important to me than I 
ever would have imagined. I’m guessing it's because I know very little about 
automobiles. When I don't know much (and really don't intend to learn about 
them), I need to feel safe and comfortable in my choice. A vehicle is what we 
trust ourselves and our people in, as well as our pets and our possessions. In 
Minnesota, we go from humid and hot to foggy and damp to snowy and slick 
within months or days. That leaves me feeling a bit more vulnerable than I like 
to be, I won'tlie. So, I've figured out what is on my list of “must haves” in a ride. 

Height. As a definite indicator of my personality, I like to see what’s 
coming. If I’m the short vehicle behind a taller one, I get antsy and either 
back off quite a bit or switch lanes to get ahead; not because I need to get 
somewhere faster, but because I want to have the longview (cue Green 
Day). So, climbing up into a vehicle is more likely to suit my interests than 
slinking down into a low-rider. Big tires are a bonus. 

AWD. I'm a single person who lives alone in Minnesota, who doesn't 
plan on curbing my schedule or wanderlust just because we get a couple 
inches or feet of the white stuff. I need to know that I can drive out of 
anything, should the need arise. I know, people can tell me that front- 
wheel drive is reliable, but my history has gone Buick Regal, Oldsmobile 
Alero, Subaru Legacy (AWD), Toyota Camry, and Jeep Liberty (4WD). 
Nothing compares to the feeling of traction when I flip the switch from 
regular to 4WD. It is confidence. It is knowing that my fortress is my 
vehicle and it goes where I go. 

Clean, classic lines. Speaking of fortresses, I love a strong, square 


appearance over a curvy and sleek one. The wind resistance (and fuel 
economy) is like driving a shoebox, but with more sport to it. I don't want 
trend, I want staid. My boxy ride reminds me of the rectangular Volvo of 
yore as well as the Land Rovers and Cruisers that are seen out on safari. It 
makes me feel a bit more regimented with its square hospital corners. It 
might be playful, but it's serious about it. Just like me. 

Neutral exterior. While I'm out playing in the mud, I do appreciate the 
fact that my Jeep is the color of dust. I've had white, silver, blue, and black 
vehicles. This "stone" color is the one that is most forgiving. I ain't got time to 
bleed! I certainly don't have time to get it washed very often, especially since 
Idon't have covered parking and might find a sheen of mystery dust on it any 
given morning. Really, in the warmer months, a nice coating of dirt lends to 
its character (and covers some of the scratches I've earned while off-roading). 

Access to outdoors. My ride has to be able to be outdoors and get 
me out there, too. It's trail-rated, but that's not even as important as just 
having the clearance to make it up the winding sandy driveway from the 
road to my cabin without scraping the whole way. It's got a 3' x 5' ragtop 
roofthat opens to the sky like a convertible, but with less exposure, which 
is perfect for my style of conservative recreation and sunburn-prone skin. 
Гуе gone driving on the sandy beaches of the Outer Banks in North Caro- 
lina with wild mustangs to my left and jellyfish in the ocean to my right. 
While I might not do that on my commute between St. Paul and Edina, I 
like that I would be able to, if the opportunity presents itself. 

Drive proud, drive happy. Find your bliss and drive it. 

With thanks, 

Andy м 


Home 
Equity 
Line of 
Credit 


Rates as low as 


e Z 


Variable rate after Introductory Period 


Introductory rate for 5 months 


Rate available 2/14/15-4/24/15 
Rates are subject to change 


With competitive rates and flexible terms, a 
U.S. Bank Home Equity Line of Credit may help 
you make your dream kitchen a reality. 


aS 


Get your III Branch L usbank.com/lowrate G 800.209.2265 


remodel 
rolling today. 


BEST 


ES2 | PLACES TO WORK 
2015 | for LGBT Equality 


100% CORPORATE EQUALITY INDEX 
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Show Integrity 
Tune into Stephanie Miller 


Wednesdays from 8:00 — 11:00a.m. Exper ience 1 


for 


Results ! 


JERRY A. BURG 


ATTORNEY AT LAW 


Over 20 Years Experience in 
Family Law | Criminal Defense 
Employment Law 


(« fo E 
THEPROGR ES 3009 Holmes Ave. S. * Minneapo. i 
955 VOICE? (612) 822-0865 Í 


OF MINNESOTA 1 
www.jerryaburg.com 


Tune in or listen online 
at www.AM950radio.com 
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IS THAT WHICH 
YOU GET FROM 
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901 NICOLLET MALL | MINNEAPOLIS, MN 
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A WORD IN EDGEWISE | BY E.B. BOATNER 


Pure-D Meanness: 
The Eighth Deadly Sin? 


Ican understand anger, jealousy, and some other unsavory emotions, 
but I have never been able to comprehend what my southern relatives 
called, “Pure-D Meanness." It seems to be everywhere today, perhaps 
because we live in a tell-all internet world. It ranges from the lowest to 
the highest levels, and it seems not to matter how petty the issue, how 
deserved another's good fortune, how plain human compassion would 
dictate acting otherwise, the Pure-D Mean rush to thrust a stick in the 
spokes of another's wheel. 

Those little libraries. Orange-crate-sized structures, plain or 
decorated, a homeowner has placed outside his door, accessible for 
passers-by to take a free book and leave one for another reader. Sharing 
is their purpose; neighborliness, friendship, good will. What's not to like? 

Well, plenty, it seems. Some have objected to "free-standing 
structures" on one's own property. Like that of the nine-year-old Kansas 
boy who built one for a Mother's Day gift. Local officials soon notified 
him it was in violation of ordinances. Someone was getting and giving 
pleasure that they shouldn't be. 

Who wants to deny food to the homeless? Enough so that giving 


free food outside is illegal in some thirty cities. Laughable — if it 
weren't despicable — in light of the fact that these very deniers insist 
we all take literally a book in which a man feeds free loaves and fishes 
to the multitudes. 

There's currently only one same-sex couple legally married in Texas, 
given that dispensation only because one is dying of cancer. Now there's 
move to un-marry these women that have been together thirty-one years 
with two children. And how about Wisconsin Governor Scott Walker 
who, a while back, wanted a new law to keep same-sex partners from 
visiting loved ones in the hospital? Pure-D Meanness, in my opinion. 

For a nation slouching its way toward a Christian fundamentalist 
theocracy, it seems hypocritical even to the non-religious that what the 
Pure-D Mean are jettisoning are the very actions Jesus himself preached 
and performed; love, mercy, and compassion for others. There is no 
reason or excuse to deny others these small (or the great) kindnesses; 
no dangers incurred, deniers are themselves denied nothing. 

Mean has the connotations of “cruelty” and “smallness.” The Pure-D 
Mean are riddled through with both. B 
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Attorneys Proudly Serving 
Community and all Allies. 


612-333-3343 


e Workers’ Compensation 
(There is no charge for attorneys’ fees if there is no recovery) 


e Auto Accidents/ Personal Injury 
(There is no charge for attorneys' fees if there is no recovery) 


e Immigration/ Fiancé Visas 
- Same-sex couples can now receive immigration benefits with 
the repeal of DOMA 


e Family Law 
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LAVERNE COX AT 
MINNESOTA STATE 
UNIVERSITY - 
MANKATO 


FEBRUARY 18, 2015 


VELVET QUEER 
WOMEN LOUNGE 
& DANCE NIGHT 


FEBRUARY 21, 2015 


| Photo by Sophia Hantzes 
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Watch us create your custom jewelry. 
Experience the intriguing marriage 
ofthe workshop and the showroom. 


tleecustomdesignerjewelry 


Hip but not trendy 
Sophisticated yet friendly 
Luxury without pretense 


Designer jewelry that is 
powerful and rare 


Next to Red Stag 
509 2 1st Ave NE 
Minneapolis, MN 55413 
(612) 789-2656 


3 Client Focused: Results Driven: 


* **Melissa Houghtaling *Rebecca Heltzer 


HELTZER & HOUGHTALING, P.A. 


Real Estate, Divorce, Child Custody/Child Support, 
Landlord/Tenant, Litigation and Probate. 


*Selected to the Super Lawyers List 
**Rule 114 Civil and Family Law Mediator 


413 Wacouta St., Suite 430, St. Paul • (651) 330-8508 


WWW.HELTZERHOUGHTALING.COM 


14 | LAVENDER | MARCH 19-APRIL 1, 2015 


OUR LAVENDER 


"BEAR" WITH ME (WHILE I TELL YOU ABOUT)... 
BY BARRY LEAVITT 


SPRING SWING 

March 22 * 3-5:30 p.m. 

The Woman's Club of Minneapolis 

410 Oak Grove St., Minneapolis 

An annual rite of spring, Freedom Jazz Spring Swing, is right 
around the corner. Come dance and mingle and listen to the 
music of the 15-piece big band jazz ensemble, the Freedom 
Jazz. They will knock your socks off. Specialty drinks, cash 
bar, and a whole lot of swanky fun all in the beautiful ballroom 
at The Woman's Club of Minneapolis. There's plenty of free 
off-street parking. This event continues to be a smashing suc- 
cess that you don't want to miss! Order tickets through www. 
eventbrite.com. 


ARENA DANCES 20TH ANNIVERSARY 

SEASON KICK-OFF 

March 28 * 5:30 p.m. 

The Cowles Center for Dance 

528 Hennepin Ave., Minneapolis 

Kicking off ARENA Dances 20th Anniversary Season is Plastic 
Language, an evening length trio that deconstructs everyday 
moments to investigate their simplest form. Inspired by the 
surrealist works of painter Joan Miró, this work undulates 
between confined and open spaces as dancers attempt to 
establish communication between each other. This thought- 
provoking work is conceptually challenging, as it is technically 
stunning. Your ticket includes a ticket to the closing night 
performance of Plastic Language, heavy appetizers, a cash bar, 
craft cocktails, and a sneak peek of performances that make 
up the 20th Anniversary Season. Tickets are available through 
www.thecowlescenter.org. 


WOMEN'S AUTHOR EVENT 

March 28 * 1-4 p.m. 

Elmer L. Andersen Library 

222 21st Ave. S., Minneapolis 

The Quatrefoil Library in conjunction with The Jean-Nickolaus 
Tretter Collection is happy to announce our annual March 
Women's Author Event. For almost ten years, this event has 
been one the Quatrefoil Library's most popular and well at- 
tended. This year's author line-up is the biggest one yet. All au- 
thors will speak, and a question and answer session will follow. 
'This event is free and open to the public. For more information 
and a list of authors scheduled to appear, visit www.qlibrary. 
org or www.lib.umn.edu/scrbm/tretter. 


MINNESOTA LEATHER PRIDE WEEKEND 

April 3-5 

Various locations 

It's the first annual Minnesota Leather Pride Weekend, an 
event about celebration, education, and fellowship. The 
weekend will also feature the inaugural contests for Minne- 
sota Leather Sir, Minnesota Leather Boy, and Ms. Minnesota 
Leather Pride. Celebrate people in leather who play without in- 
hibitions! Embrace the expanding traditions of erotic and kink 
play! A preview of the weekend schedule and more information 
are available by visiting www.mnleatherpride.org. B 


CLOUTIER LAW OFFICES РА. 


ATTORNEYS AT LAW 


OVER 25 YEARS OF LEGAL EXPERIENCE. 


* Family/Divorce/Custody 
* Injuries/Auto Accidents 
* Second/Step Parent Adoption 


* Wills & Trusts 

* Domestic Partnerships/Dissolution 
* Probate 

* Prenuptial Agreements 

* Business Law 

* Sperm/Egg Donor Agreements 
* Employment Law 

* Gay Marriage Advice 

* Bankruptcy 

Convenient Downtown 
Skyway Connected Offices 


612.332.5100 
www.cloutier-law.com 


1005 Historic Lumber Exchange Building 
10 S. 5th St. Minneapolis, MN 55402 


FREE INITIAL CONSULTATION 


NIGMS 


atthe [heater 


Флер and CAMERON MACKINTOSH S 


THE BROADWAY MUSICAL 


Thursday, May 14 
7:00pm 
Chanhassen Dinner Theatres 


Ask for Lavender Discount 
(952) 934-1525 


www.ChanhassenDT.com 


Elizabeth Cloutier 
PFLAG Member 


MARK WIGGLESWORTH 


MINNESOTA ORCHESTRA 


Ann Hampton Callaway 

Presents the Streisand Songbook 
with the Minnesota Orchestra 

Fri Apr 17 8pm 

Sarah Hicks, conductor 


She’s uniquely qualified to present Ms. Streisand’s music, having 
written songs for seven of Barbra’s latest CDs, including “Гуе Dreamed 
of You,” which Streisand sang at her wedding to James Brolin. From 
supper clubs to Broadway to TV to movies to symphony halls, Callaway 
is a consummate performer, she shines with Streisand’s monumental 
contribution to the Great American Songbook. 


Symphony in 60: Mahler's Song of the Earth 
Thu Apr 9 8pm 
Mark Wigglesworth, conductor / Mihoko Fujimura, mezzo / Stuart Skelton, tenor 


Feel the electricity of a classical concert in only 60 minutes! The Song of 
the Earth is Mahler's final synthesis of song and symphony, his farewell 
to life. If you can experience this music without an inner sob, you are 
indeed a stoic. 

7pm Happy hour 

8pm 60-minute concert 

9pm Cocktails onstage with musicians 


Tickets 


$29 


Media Partner: X Starfribune ESM 


PHOTOS: Callaway: Bill Westmoreland. Orchestra: Greg Helgeson 
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ARTS & CULTURE 


Leah's Train. Photo by Meagan Sogge 


SPOTLIGHT | BY JOHN TOWNSEND 


CIVIL WAR HOMECOMING 

Mar. 28 

Fitzgerald Theater, 10 E. Exchange St., St. Paul 
www.fitzgeraldtheater.publicradio.com 


150 years ago, this year, the Civil War was winding down. 
Emancipation and abolition had been realized and Lincoln's 
assassination would happen in April. To mark the closing year of 
the Sesquicentennial, Minnesota Public Radio, Minnesota 
Historical Society, and the Minnesota Civil War Commemoration 
Task Force are co-producing a performance event directed by 
Craig Johnson with the talents of Dan Chouinard, Kevin Kling, 
Maria Jette, T. Mychael Rambo, Prudence Johnson, Roe Family 
Singer members, the Brass Messengers, and more. 

Dan Chouinard on the music: “My aim is to see that text and 


Civil War Homecoming. Image courtesy 
of Minnesota Public Radio 

melody and song all work toward 
the same storytelling goal, which 
is, in this case, to travel humanely 
the emotional highs and lows of 
the end of the Civil War. Some of 
the tunes are really familiar, like 
"The Vacant Chair’ and ‘Home 
Sweet Home.’ And a few are 


new to me and won't leave my 
head, ‘Maiden in the Garden’ is 
playing in my head right now. 
And one is from a Minnesota 
soldier, Captain William LeDuc 
from Hastings, a tune written 
while he was stationed at Lookout 
Mountain in Tennessee in 1864.” 


Culture Wars: Then And Now. Photo by 
Kurt Ehrmann 


CULTURE WARS: 
THEN AND NOW 
Mar. 26 - 28 

Walker Art Center 

1750 Hennepin Ave, Mpls. 
www.walkerartcenter.org 


21 years ago gay performer 
Ron Athey’s incision blood ritual 
performance stunned the na- 
tion as a Walker Art Center pre- 
sentation at Patrick’s Cabaret. An 
alarmist Star Tribune review with 
serious misinformation turned 
it into an intense national issue. 
Radio shock jock Rush Limbaugh, 
conservative Judeao-Christians, 
and GOP Senator Jesse Helms 
piled on the National Endow- 
ment for the Arts (NEA) and the 
Walker. NEA funding was threat- 
ened and resulted in specified cuts 
and stigma. It triggered an angry 
national debate and government 
action about what should be pub- 
licly funded and what shouldn't. 
In the early days of Lavender, this 
writer wrote a series regarding 
the crisis titled “Hunting Down 
the Homos." 

'The Walker now reflects on 
that time with a conversation be- 
tween Athey and UC Riverside 
English Professor Jennifer Doyle, 
a U of M symposium, and perfor- 
mances at Patrick's Cabaret. Pat- 
rick Scully, Cabaret founder and 
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vacations 
SOOO 


Two Harbors, MN | On Lake Superior 


This grand getaway with authentic 
log construction offers the warmth 
and comfort you crave. Lodge rooms 
and suites, cabins and luxurious 
log lake homes sit on 1500’ of Lake 
Superior shoreline with endless views. 
Spend the day outdoors, relax in your 
whirlpool tub, and dine in Splashing 
Rock Restaurant. Just 2-miles from 
Gooseberry Falls State Park. 


(800) 627-9565 


grandsuperior.com 


Aga о 


Aging isn’t easy. 
Caregiving doesn't need 
to be hard. 


If a loved one is getting older and needs care, 
Right at Home offers services for almost any 
situation. Our in-home care lets loved ones enjoy 


life in the comfort of a familiar environment. 
And it lets you concentrate on caring instead of 
caregiving. Give us a call and let us develop a 
Custom Care Plan for your loved one today. 


m Right 
1 lHome 


In Home Care & Assistance 


** Twin Cities 
Gay Men's Chorus presents 
** 


HERE COMES THE SUN 


THE MUSIC or THE BEATLES а: 


MARCH 77. 18, 2015 - ВИ 


Saturday performance is ASL iferpréted 


|11 elcome the return of spring with an evening honoring the world's most beloved 
band, The Beatles. Featuring new arrangements for men's chorus, Here Comes 


the Sun anticipates the 50th anniversary of the boys from Liverpool's one and only 


concert date in the Twin Cities at Met Stadium. 


No band in history has singularly transformed popular music like The Beatles. Here 
Comes the Sun will celebrate the timelessness of their music for all generations. 


U of M Tickets & Events: 


612-624-2345 or tickets.umn.edu 
Adults: $25-$53 • 12 & Under: 50% off 


Ch 612-339-7664 JOIN THE CONVERSATION 
orus: 612-339- A 
tcgmc.org f м You Tuhe 
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SPOTLIGHT 


director at the time says of the performance, "The culture wars 
that followed were immediate, intimidating, and concrete. The 
wounds were real, not an abstract philosophical debate. Queer- 
hating conservatives succeeded in further restricting access to 
who got to create artwork. The results reverberate today." 


LEAH'S TRAIN 

Through Mar. 22 

Sabes JCC Theatre, 4330 Cedar Lake Rd., Mpls. 
www.sabesjcc.org 


We hear a lot nowadays about Americans, individually, and 
the US government not really understanding other cultures, yet 
making dire ahistorical judgments against them. Indeed, any 
number of countries have ugly histories of war, torture, gender 
and sexuality shaming, etc. But learning about those cultures can 
chip away at our ignorance of why they become how they are. 

20% Theatre Company Twin Cities and the Sabes Jewish 
Community Center reflect on three generations of Jewish wom- 
en with considerable emphasis on their Russian roots. Karen 
Hartman’s Leah’s Train looks at how we idealize elders, how we 
are affected by abandonment, and family relationships. 

Director Chava Curland describes Hartman’s as a “world 
of confinement and motion.” She says, “At first glance the 
action on the stage seems simple and straightforward, like a 
train. But under the surface of the dialogue are deep, com- 
plex, and often paradoxical emotions that drive each of our 
heroes on a twisted path through past and present.” 


VILE AFFECTIONS 

Mar. 21 - 29 

People’s Center Theater 
425 So. 20th Ave., Mpls. 

www.gadflytheatre.org 


Records of lesbian relationships of the distant past are few 
and far between. However, playwright Vanda has looked into 
the story around Mother Benedetta Carlini in post-Renaissance 
Italy. Amanda Kay Thomm, Emily Weiss, and Robb Krueger play 
major roles in this Gadfly production. 

Director Cassandra Snow shares, “In the world of Vile Af 
fections, which is a dramatization of a true story, the reason the 
affair between two women is such a huge deal is because no one 
had ever actually been confronted with sexual acts between two 
women at this time. Rumors, poetry, and art depicting such were 
laughed off or suppressed. The certainty men felt at sexuality be- 
ing phallocentric and women needing them is ripped away. They 
are forced to not only confront homosexuality, but women's 
sexuality. This does more than shock them or make them angry; 
as presented in the play, it rips away the cord on facts they 
thought were certain." 

Snow points out, "There's a metaphor used throughout the 
play about Galileo's hypothesis that posited the sun as the center 
of the Earth. This hypothesis inspired more fear throughout the 
Catholic Church at this time than the neighboring plague that's 
also mentioned throughout because of how much doctrine and 
fact this would call into question. Much as Galileo was punished 
for pushing forward new scientific ideas, religious bigotry also 
punishes our protagonist for throwing new ideas in their faces, 
however accidentally. It's not specifically fear of the unknown 
that invokes religious bigotry — it's fear that things you ac- 
cepted as true may not be." 


18 | LAVENDER | MARCH 19-APRIL 1, 2015 


The Woodsman. Photo by Charles Gorrill 


THE WOODSMAN 
Through Mar. 23 

Nimbus Theatre 

1517 Central Ave. NE, Mpls. 
www.theatreprorata.org 


The crime that holds the 
darkest social stigma is surely 
child molestation. It's the one 
sin that most people agree 
should be unforgivable. There 
are rote and legitimate expla- 
nations that arise about the 
molester having been molested 
him or herself. But these gener- 
alizations seldom hold sway in 
the face of the social shaming 
spree that always kicks in. Sex 
offenders are routinely driven 
away from housing and employ- 
ment and are often threatened in 
other ways and brutalized, even 
by those who see themselves as 
nonviolent. 

Theatre Pro Rata has 
taken on controversial material 
in the past but The Woodsman 
by Steven Fechter is their 
gutsiest choice yet. Director 


Erik Hoover has talked with law 
enforcement, child protection, 
and psychologists and says 

it has been an emotionally 
challenging experience for the 
cast. He observes that "ignorance 
and silence only make it tougher 
to protect children." 

Adam Whisner, who plays 
protagonist Walter, has learned 
that “shame about sexuality at 
an early age seems to be a huge 
factor. I believe strongly that 
some parents' lack of openness 
and willingness to discuss sexual- 
ity with their children can play 
a big role in this. Shame doesn't 
explain what specifically compels 
a person to sexually abuse 
someone, though." Whisner 
recently gave a brilliant leading 
performance as a delusional and 
tyrannical Christian cult leader in 
Loudmouth Collective's stag- 
ing of Samuel Hunter's A Bright 
New Boise. He is known for his 
emotionally courageous approach 
to acting. B 


3808 West 50th Street р 


Minneapolis 612-927-4464 507 à 


Louisiana ( < | 


Hennepin Ave. & West 26th Grand Ave. & Fairview 
Minneapolis - 612-874-0481 Saint Paul - 651-698-2346 
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[s = 
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OUR SCENE 


EAT THE MENU | BY BRADLEY TRAYNOR | PHOTOS BY HUBERT BONNET 


Tamara Brown parked the food truck and opened a bright Nokomis 
location in Minneapolis. Look for the sassy spoons...and park yourself! 


Sassy Spoon 


If I told you we were going to a gluten-free restaurant for dinner to- 
night, you’d probably panic. Or roll your eyes. Those two little words 
easily incite visions of tasteless, unsatisfying cardboard-like foodstuffs. 
The first gluten- free cupcake I ever bit into, for example, tasted vaguely 
of doorknob. 

No longer necessarily so in 2015. Gluten-free (albeit an important 
label for sufferers of Celiac disease, as well as followers of an ever-grow- 
ing food trend) does not have to mean taste-free. I am happy to report I 
learned this lesson firsthand, the easy way, a couple weeks back during 
a visit to Sassy Spoon with friends. 

That delightful pink food truck with the yummy braised pork, you ask? 

No, actually. Rather, that delightful pink brick-and-mortar restaurant 
with the yummy braised pork. In fact, owner Tamara Brown has perma- 
nently parked her mobile food fiesta in favor of a roof and four walls in 
south Minneapolis where she can now serve more of her food to more 
of her customers. 

Trust me, that’s a good thing. 

Nestled in the Nokomis neighborhood, Sassy Spoon is single-hand- 


edly shifting the gluten-free paradigm by offering honest to goodness, 
delicious food that, oh by the way, also happens to be gluten-free. 

A lesson I learned from my very first bite. 

Remember that yammy braised pork? The signature Sassy Spoon 
dish is unreal in its umami-laden unctuousness. And its sister on the 
plate, a fresh ginger garlic coleslaw, crisply cuts the richness of the meat, 
while adding a zesty zing most slaws don't. Can't. This is an everyday 
dish. As in, I could eat this dish every day. And not get tired of it. 

Now, you could have the yummy braised pork and slaw, leave Sassy 
Spoon, and be totally satisfied by your experience. 

I said you could. But don't. There's much more I want you to try. 

For starters, order the stuffed dates. Sure, everybody does stuffed 
dates. Sassy Spoon's stuffed dates, however, deserve special mention. 
Where lesser versions of this appetizer tend toward the date-heavy and 
bacon-bare, Sassy's serve up the perfect ratio of bacon to date to goat 
cheese. Don't deprive your mouth of this salty, sweet, smoky treat. 

In addition to the afore-worshiped braised pork, whether you're 
brunching or having dinner (or, projected for later this spring, lunch) 
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Galleria • 69th & France ° Edina 
952-926-2455 * www.sjewelers.com 


' кы e w. one zy 7 ө) е О [ о е 
our after a wins home games: : 
E 


MASONS 


RESTAURANT BARRE 


THE BAR ”” Modern Classic Rings 


Budweiser Tall Boys $3 А рее : 
Bud Light & Shocktop Pints $3 Designed and Handcrafted in Minnesota since 1972 


THE KITCHEN 4 А 
Mason's Bratwurst $5 
(With Housemade Saurkraut ог Raw Onion) 


Fontanini Spicy Italian Sausage $5. 


(With Provolone or Peppers) 


4 The Practically Perfect Musical! 


6th & Hennepin @ The Co tere 
masonsmn.com 


ES and CAMERON MACKINTOSH's 


THE BROADWAY MUSICAL 


1420 Nicollet Av S Minneapolis 55: 
(612) 813 1970 • www.salsaalasals ChanhassenDT.com 
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WITH BRADLEY TRAYNOR 


you've got several other solid entree 
options at Sassy Spoon. 

The chicken curry, for example was 
a big comfort food hit. The spicy red 
coconut sauce smothers tasty chicken 
thighs like a big velvety blanket atop a 
steaming mound of cauliflower "fried 
rice." You will covet this dish. 

Quick show of hands: how many of 
you have forgotten everything we've eat- 
en so far is gluten-free? All of you. Good. 

Then your next order of business is 
to order the flatbread pizza. Gluten-free 
pizza, you sneer? Wipe those visions of 
cardboard from your mind right now. 
Order the pizza. And behold the power 
of the yucca crust. Yucca is a magical 
gluten-free starch that makes a most 
munchy crust. Pair that pizza with a 
glass of wine, mead, cider or gluten- 
free beer and you're golden. 

Now that I think about it, it was with 
my first few bites of that pizza, actu- 
ally, when I knew Sassy Spoon lived 
up to its reputation and the vision of 
its owner Tamara Brown to serve up 
“wholesome food with attitude.” The 


Clockwise: Pepperoni pizza with yucca crust, the best date-to- 
bacon-to-cheese-ratio apps out there, and curry with a kick. | 


pizza, like all of the dishes, isn't some 
sad, hollow substitute for the real thing. 
It stands all on its own, confident in its 
ability to challenge and delight. 

Before I forget, do not leave with- 
out letting the chocolate chip cookie 
dough challenge and delight you. Or 
any of the other scratch-made des- 
serts on hand, for that matter. 

Whether you have a gluten allergy, 
skew Paleo, avoid processed foods, or 
are just looking for healthier dining 
options, you'd do well to walk through 
the doors of Sassy Spoon sometime 
soon. If, on the other hand, you think 
gluten-free is a passing fad, roll your 
eyes at the mere mention of Paleo and 
revel in processed foods on a regular 
basis, your trip to Sassy Spoon would 
be no less enjoyable. 

Because, at the end of the day, 
good food is good food. And good 
food is to be had at Sassy Spoon. Ш 


SASSY SPOON 
5011 34th Ave S, Minneapolis 
www.sassyspoonmpls.com 


22 | LAVENDER | MARCH 19-APRIL 1, 2015 


Everyone deserves to be in good hands." 
| believe you have the right to feel safe being who you are, 
wherever you are- especial in my office. Let me help 
protect all that's good in your life. Call me today for a quote. 


Tom Baecker, LUTCF, CLU p 
651-730-6666 « ) 


373 Pedersen St., Ste. 104 
Allstate. 


St. Paul 
tombaecker@allstate.com 
You're in good hands. 


Auto Home Life Retirement 


Subject to terms, conditions and availability. Allstate Indemnity Co. Northbrook, IL. © 2013 Allstate 
Insurance Co. 
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SERVING YOUR 


*3 FAVORITES* 


BURGERS ` 
BEER & WINE 


IN OUR 3 
FAVORITE 
NEIGHBORHOODS 


MPLS | 50TH STREET 
3624 W 50th St 


ST. PAUL | CATHEDRAL HILL i 
393 Selby Avenue 


` MPLS | NORTH LOOP 
208 1st Avenue N 


RED Cow | й 


* fine burgers, beer & wine • 


Two Happy Hours 


7 days a week! 
3-6pm and 9pm-1am 
$1 Off All Bottled Beer & Cocktails | 
$5 Off All Buckets O' Beer 
$2 Off All Burgers After 9pm 
Enjoy $3 Martinis During Happy Hour 3 š 
on Monday & Tuesdays! 

**Not applicable during Xcel Energy Center events 


Closet the Xea Eney Gamer & the Orc 
AA West Tih Steck | ейт Fal, MAVEN 


{IME T0 ` ; 
ЕТ DIPY _. 


MONDAY-FRIDAY FROM 4-6PM 
HALF PRICE ON SELECT BEER, WINE & 


LOOSEN THE TIE, MELT THE STRESS. 


The © 
Melting Pot. 


a fondue restaurant 


(612) 338-9900 * MELTINGPOT.COM 
80 S. 9TH ST., MINNEAPOLIS, MN 55402 


*Offer valid at this location only 
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LIVES 


LEATHER LIFE | BY STEVE LENIUS 


Two Contests, 
TWO 


"i 


4 


banquet 


(Clockwise from left) Stephen Patton, Mr. Twin Cities Leather 2015. Photo by Steve Lenius. Knights of Leather banquet attendees raise their glasses in honor of the club's 


founding leatherwomen. Photo by Everett Allen Photography. Family portrait: Atons full club members and pledges. Photo by Everett Allen Photography. 


'This issue's Leather Life column is bursting 
at the seams. And that's a good thing. 

'The handsome gentleman shown above is 
Steven Patton, who captured the Mr. Twin Cit- 
ies Leather 2015 title on Feb. 14. 

But before I tell you about the Mr. Twin Cit- 
ies Leather weekend, let me tell you about a few 
other recent community happenings. The local 
leather/BDSM/fetish community lately has 


been so vibrant and active that I must squeeze 
coverage of four events into one column. 
MR & MISS CATASTROPHE CONTEST 
The Mr & Miss Catastrophe Contest, a 
mash-up (or perhaps a smash-up?) of leather 
and drag, took place Jan. 10 at The Saloon. To 
compete for Mr Catastrophe, two leatherwom- 
en donned beards, boots, and lumberjack gear. 
Meanwhile, four leathermen competed for 


Miss Catastrophe by donning dresses, wigs, 
and makeup — and, in one instance, some 
venetian blinds in a tribute to Carol Burnett’s 
famous “Went With the Wind” skit. 

The Catastrophe contest was a lightheart- 
ed fundraiser for the upcoming Minnesota 
Leather Pride Weekend, April 3-5, which will 
include three (genuine) contests: Minnesota 
Leather Sir, Minnesota Leatherboy, and Ms. 
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THE REMODELER YOU CAN TRUST 


Courteous, experienced professionals from start to finish. 
Detailed & accurate estimates for your project budget. 
Detailed project plans, specifications, & schedules. 
Daily & weekly communication of schedules & budget during your project. 
Quality workmanship that adds lasting beauty and value to your home. 
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ENJOY OUR OUTDOOR SMOKING PATIO 
JUKEBOX • VIDEO GAMES • 756 POOL TABLES • PINBALL 
DARTS e PULL TABS ® ATM MACHINE ON PREMISES 

: FRI. 3 PM-2 AM • SAT.-SUN. 1 PM-2 AM 


TOAST 
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HAPPY HouR 5-6 PM 
1/2 PRICE BOTTLES 
20% OFF GLASSES 


Singles Pool 
TOURNAMENT 


— Sun., April 19 • 4 PM 


612.333.4305 

415 N. 15T ST. - MINNEAPOLIS 
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mystery bottle list 


wednesdays 
5pm - 9pm 


BRANDON 


ow NEVER A COVER CHARGE 


blackbird Q) 
E "like" us on Proudly Serving Our Community Since 1952 


FOE TE СУРКА AMS LS: facebook 19 W. 15th St., Minneapolis * (612) 871-5553 * www.19bar.itgo.com 
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LEATHER LIFE 


N 
Miss Catastrophe winner Michael Kramer and Mr Catastrophe wi 


Everett Allen Photography. 


nner Valkyrie; Photo by Everett Allen Photography. Mr & Miss Catastrophe contestants and judges; Photo by 


МАМ 


Minnesota Leather Pride. Because these con- 
tests are sponsored by the community rather 
than a bar or business, the Minnesota Leather 
Pride Weekend producers were looking for an 
appropriate and fun concept for a community 
fundraiser. They found their concept when one 
of the producers remembered that his red- 
neck-Texas high school had presented a Miss 
Catastrophe contest in which the football play- 
ers dressed up in drag. 


KNIGHTS OF LEATHER 
30TH-ANNIVERSARY BANQUET 

The Knights of Leather recently celebrated 
two milestones: 30 years since the founding of 
the Knights as a women’s leather club and 15 
years since the Knights’ restructuring as a pan- 
sexual leather club. 

The Knights, and many friends of the club, 
celebrated these milestones at a 30th anniver- 
sary banquet January 24 at the Crowne Plaza 
Bloomington. Everyone showed up in their 
best leather or fetish formalwear, and the eve- 
ning was devoted to reminiscing and sharing 
stories of the club’s Tournament runs and 
other events that occurred over the past thirty 
years. A collection of scrapbooks containing 


Knights history and artifacts was on display at 
the back of the room. 


ATONS OFFICER 
INSTALLATION BANQUET 

The Atons of Minneapolis kicked off their 
43rd year as a club with their annual officer in- 
stallation banquet Sunday afternoon, Feb. 8, at 
Elsie’s in northeast Minneapolis. 

In addition to the swearing-in of new offi- 
cers, the club presented a Friend of the Atons 
award to Tim Balfanz, general manager of The 
Saloon; an Associate Excellence award to asso- 
ciate member Tim Hotchkin; and a new award, 
Puppy of the Year, to Pup Bruizer. 

Also recognized at the banquet were Atons 
members Bobbie Smith, for whom a covering 
ceremony was held last June, and Sam Carlisle, 
who was presented with a leather cap by outgo- 
ing club president Andrew Bertke. 


MR. TWIN CITIES LEATHER 2015 

The Mr. Twin Cities Leather (TCL) 2015 
contest weekend took place on Valentine’s Day 
weekend, Feb. 13-15. On Friday night a meet- 
and-greet took place in the Saloon’s fireplace 
lounge. Saturday was packed with several Kink 


U classes and a well-attended community fo- 
rum and panel discussion on the AIDS/HIV 
prevention strategy known as Pre-exposure 
Prophylaxis (PrEP). 

During Saturday evening’s contest, all five 
of the weekend’s contestants got their chance 
to shine. Justin Anderson demonstrated his 
rope-bondage escape skills; Thomas Beranek 
taught an impressive, and foamy, chemistry 
lesson; Cory Koplin crafted a decorative Crisco 
lamp; Travis Lenander presented a touching 
story of a boy and his Ironpup; and Steven 
Patton, accompanied by a Julia Child “French 
Chef" voiceover, demonstrated how to tie up 
a pig (but he used a boy as a stand-in for the 
pig). The climax of the evening occurred when 
outgoing Mr. TCL Greg Menzel sashed Patton 
as his successor. 

Sunday’s victory brunch was followed by a 
new addition to the Twin Cities Leather week- 
end schedule: the inaugural presentation of the 
Community First! community service award, 
this year to Bobbie Smith. As Mr. Twin Cities 
Leather 2015, Patton will compete in the Inter- 
national Mr. Leather contest in Chicago this 
coming Memorial Day weekend. B 
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TWIN CITIES 


VAM Life & Style Expo 


Fun & Shopping for the entire family! 


Medina Entertainment Center 


Sunday, March 29 


11am - 6 pm 


(Admission $5, Children 12 & under Free) 


Come meet local celebrities! 


Joe Schmidt 
Sports Director KSTP-TV 
11:30 am - 1:30 pm 


Jerrid Sebesta 
Formerly KARE 11 
3:30 pm - 5:00 pm 


(CT E 
7 Life & Style Expo | 
| $1.00 off adult admission. 


‚| Medina Entertainment Center • Sunday, March 29, 11am - 6 pm 
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OUR AFFAIRS 


CAUSES | BY SHANE LUECK 


Creating Space: 


Upper Midwest QIPOC 
Conference 2015 


Marginalized identities lack the space to 
share their stories. Combine multiple mar- 
ginalized identities and that space grows 
even smaller. Jason Jackson and Xay Yang, 
co-chairs of the Upper Midwest Queer Indig- 
enous and People of Color (QIPOC) Confer- 
ence, saw the need to create that space and set 
out to do just that. 

"The vision for this conference was to cre- 
ate space — as simple as that," Jackson says. 
“We wanted an environment where queer in- 
digenous and people of color can come togeth- 
er to connect and share their own stories. I re- 
ally hope by people coming together that they 
can potentially create organizations that center 
around intersectional identities and issues." 

Yang echoes that statement: “It was a mat- 


28 | LAVENDER | MARCH 19-APRIL 1, 2015 


ter of creating intentional and rare space for 
community building, knowledge sharing, and 
a space for healing and inspiring each other.” 

The conference will address race, gender, 
class, immigration, sexual justice, and more 
critical conversations that impact daily experi- 
ences. According to Jackson (who also serves 
as the GLBTA Programs Office Assistant Di- 
rector at the University of Minnesota), the 
importance of community building is essential 
as well as how queer indigenous and people 
of color can work together in communities 
throughout the Midwest. 

“The conference is going to address our 
need to access knowledge and power within 
our own communities that we have and can 
build on,” Yang says. “Through many years of 


oppression, sometimes we start to internalize 
that oppression and forget that we have knowl- 
edge, power, strength, and resilience within 
our own QIPOC communities.” 

The idea for the conference came about 
when the two of them went to a QIPOC con- 
ference on the West Coast and saw an oppor- 
tunity to bring it back to the Midwest. Here in 
Minneapolis, we are very fortunate to be able 
to have access to resources that enable the 
creation of a space on this scale for specific 
communities (that notion of access is why 
there is even free HIV and Syphilis testing on- 
site during the conference). 

“There is a fair amount of resources here for 
LGBT people and folks of color,” Jackson says. 
“However, I do hope that after this conference, 
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Work as an 
Advertising 
Account 
Executive for 
Lavender Media. 


Great 
Commission! 
Fun working 
environment! 


LAVENDER 


Send your cover letter 
and resume to: 
barry@lavendermagazine.com 
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there's potential for this initiative to happen in 
another area or city in the Upper Midwest." 

Yang adds, "There are many fierce QIPOC 
leaders who are within the Midwest region and 
so we created this conference in the hope and 
trust that it'll travel across the midwest region 
and not just stay in Minneapolis." 

But for this inaugural year, Minneapolis will 
play host to the conference April 10-12. With 
two committees (each with more than 30 mem- 
bers who are organizers, educators, students, 
artists, and activists), Jackson says people have 
come together in solidarity to work in alliance 
across multiple identities and learn skills that 
are transferable. Another drive making this 
conference happen is the support from organi- 
zations such as PFund Foundation, RARE Pro- 
ductions, The University of Minnesota-Twin 
Cities, and Soul Friday MPLS to name a few. 

"[We've got] great resources and a power- 
house committee," Yang says. "There's a lot of 
love and community in all of this planning and 
that's our secret recipe." 

'That word comes up again and again: com- 
munity. Community and connectedness are at 
the heart of this conference. “As QIPOC we 
don't always get the opportunity to see each 
other and work/live together," Jackson says. 
^We are often in spaces where we feel as if we 
need to hedge one or more of our identities or 
be ‘on!’ I truly believe that spaces like these 
have the potential for folks to come together 
to actually breathe for once and not have to 
put on a facade." 

As Yang put it, the Upper Midwest is a very 
unique region (and not just a "flyover state"). 
The area has a lot going on, but unfortunately, 
the pockets of QIPOC folks are sometimes far 
and wide apart or, really, just lack the time and 
the space to be together with one another. "It's 
important to have a space where we can all be 
in community with people that look like us; it's 
very empowering," she says. “On top of that, 
it’s bonus points if it’s intergenerational be- 
cause at the heart of our knowledge is stor ytell- 
ing from those who have been here before us." 

With storytelling at the the base of the 
conference, Jackson and Yang have invited 
two keynote speakers to share their wis- 
dom. Harry Waters Jr. is a stage and film ac- 
tor and is currently a tenured professor in the 
Theatre and Dance Department at Macalester 
College. As someone who Jackson has looked 
up to ever since he moved to the Twin Cities, 
Jackson says he is a person who “speaks truth 
to power and is an extremely inspirational hu- 
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man." From his work in academics, theater 
arts, and the community, his life lessons and 
perspectives will inspire. 

The second keynote address will be given 
by Sasha Wijeyeratne, Social Justice Education 
Specialist at University of Wisconsin-Madi- 
son, who inspired Yang with a sense of lead- 
ership and down-to-earth charisma. “When I 
first met Sasha, we were both professionals 
in higher education,” Yang says. “It was later 
that I found out about Sasha's involvement in 
QPOC community organizing that really left 
me in admiration. Sasha is truly someone that 
works at the intersections of identities and 
understands the challenges that come with it, 
both as a professional but also personally. Sa- 
sha's commitment to social justice education 
complements the community organizing that 
Sasha's been a part of and I know that the sto- 
ries that Sasha has to share will leave people 
feeling motivated, heard, and inspired." 

Deciding on speakers is undoubtedly a 
difficult task, and one that Jackson and Yang 
struggled with initially. They admit to trying 
to please everyone until community organizer 
Roxanne Andersen asked them, as the confer- 
ence organizers, who they want to bring to the 
conference. 

“Tt never even occurred to me to even think 
about what we want, but when I did Harry was 
a natural choice," Jackson says. "I run a pro- 
gram at the University of Minnesota called 
Tongues Untied, which is a discussion group 
for Queer Folks of Color. He came in and spoke 
to the attendees and I was blown away.” 

Yang expressed similar sentiments. “Sasha 
came to mind very naturally,” she says. “I really 
considered Minnesota to be home to one of the 
biggest populations of Hmong people and the 
place where the only Hmong LGBTQ organiza- 
tion lives but I knew deep down that there oth- 
er voices that we weren’t hearing from and that 
was the South Asian and Pacific Islander com- 
munity whose voices weren’t represented.” 

Despite the keynote addresses coming 
from people involved with academics, that 
is not who the conference is geared toward; 
the conference is aimed at and centered 
around the voices of Queer Indigenous and 
People of Color. Since this conference is one of 
the first of its kind in the Midwest, Jackson and 
Yang were very intentional in the planning and 
did not want to identify a specific target demo- 
graphic, therefore it is open to the community 
of QIPOC. They hope that people in academics, 
community organizing, nonprofits, youth, and 


elders are able to come out to the conference. 

As the co-chairs of the conference, Jackson 
and Yang want people to walk away with an 
increased knowledge base. For Jackson, he’s 
hoping that people consider how to positively 
navigate the world around them while learn- 
ing how to utilize their own skills (we all have 
something to offer) to make social and political 
change as well as learn how to be even better 
organizers and understand the lesson of how 
critical it is to collaborate within and across cul- 
tures and identities. 

“I hope people feel empowered to go back 
to their own communities to create something 
similar or just start the discussion on the inter- 
sections of race, sexuality, and gender in whatev- 
er that means to them,” he says. “I hope people 
find new connections, new friends, colleagues, 
and partners at this conference. And yes, as one 
out of the two people who worked really hard to 
pull this off, I have to say that I hope this initia- 
tive is sustained on a consistent basis." 

Yang also hopes that people will bring these 
conversations back to the community. "This is 
cliché but I have to say it: I hope people leave 
this conference believing that they can truly 
make change in their own communities," she 
says. "Heck, they can recreate this conference 
and make it better. I hope that people leave this 
conference with renewed energy and inspira- 
tion to start their own initiatives and to collabo- 
rate across cultures, race, identities, etc. We 
need more of it!" 

Ultimately, the two co-chairs hope the 
conference continues, that QIPOC can take 
from what the two of them have created as a 
platform to keep moving vital conversations of 
intersectionality forward. For them, they say it 
would be a dream come true to see the Upper 
Midwest QIPOC Conference happen in 2016. 

"Connections are very important and if 
people made new connections or find commu- 
nity, that is a great start," Yang says. "Likewise, 
I hope that this conference continues in some 
aspect or another because it is a very impor- 
tant and rare space that we need for growth, 
development, and community building. I hope 
someone brave takes on the next QIPOC con- 
ference and takes the conference to another 
level. I have complete trust and faith in our QI- 
POC leaders. When the time comes, we'll help 
make it happen all over again." в 


For more information about the Upper Midwest 
Queer Indigenous and People of Color (QIPOC] Con- 
ference, go to www.midwestqpocc.wordpress.com. 
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VEHICLES & RIDES 


STEPHEN RHODES: 


With the increasing number of athletes 
coming out (especially in the past year) 
you might not have seen this one coming. 
Stephen Rhodes came out as he was trying 
to get back into NASCAR’s Camping World 
Truck Series, the third highest tier in one of 
the most popular sporting ventures in Amer- 
ica. While athletes from football, soccer, 
basketball, and hockey (among other profes- 
sional and amateur sporting arenas) have 
taken the step to publicly announce their 
sexual orientation or gender identity, motor- 
sport is seen as one the last places you will 
find us. NASCAR, in particular, had a deep 
history of not being welcoming to GLBT 
folks. That has been changing, albeit slowly. 

Lavender had the chance to talk to Rhodes 
from his home on Maui to find out where he 
is in his quest to return to NASCAR. 

Tell us about your background. 
Where did you start driving? How did 
you get into the world of NASCAR? 

Stephen Rhodes: Growing up in stock 
car racing's backyard, Goldsboro, NC, I 
dreamed of racing at NASCAR's highest 
level. In 1992, at the age of 8, I took the 
first step in making that dream a reality by 
climbing behind the wheel of a go-kart at 
Johnston County Speedway and Mitchell 
Road Raceway. A natural behind the wheel, 
I amassed 31 wins in 55 races during my 
first year of competition. That same season, 
I was named Rookie of the Year at Johnston 
County Speedway and finished second in the 
season point standings in both the amateur 
and junior stock divisions. The following 
year, I won 37 events across three different 
divisions at Johnston County Speedway en 
route to becoming the Season Champion in 
the Champ Star division. 

By 1999, I had transitioned into racing 
four-cylinder stock cars. In addition to mak- 
ing select starts at North Carolina's Caraway 
Speedway and Coastal Plains Raceway, I 
competed full-time at Wayne County Speed- 
way where I was named Rookie of the Year 
and finished third in the championship point 
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Stephen Rhodes in Hawaii. 
Photo by Olga Brycht 


standings. The following year, with 20 starts, 
four wins, and 13 top-five finishes, I won the 
Four-Cylinder Stock Championship at South- 
ern National Speedway in Lucama, NC. 

In 2001, I took the next step toward my 
career in NASCAR's upper ranks by com- 
peting in the NASCAR Late Model Stock 
Division at Southern National Speedway and 
Coastal Plains Raceway. After tallying back- 
to-back top-five finishes in the season cham- 
pionship point standings at Southern Nation- 
al Speedway, I got a chance at racing in one 
of NASCAR's top three national series. 

I joined the NASCAR Camping World 
Truck Series (NCWTS) ranks in 2003, where 
I competed at Mesa Marin Raceway in Cali- 
fornia and Martinsville Speedway in Virginia 
and recorded two top-30 finishes. When the 
NCWTS team I was competing with ceased 
operation, I returned to NASCAR Late Mod- 


el Stock Competition in my home state of 
North Carolina where I have since competed 
on a part-time basis. 

When you were going through the 
NASCAR ranks, what accomplishments 
did you make? What were some of your 
setbacks? What lessons did you learn 
along the way? 

SR: Too many to mention them all but I 
will do my best! 

e First NASCAR Camping World 
Truck Series Race: Mesa Marin 
Raceway, March 23, 2003 

e Best NASCAR Camping World 
Truck Series Start: Martinsville 
Speedway, April 12, 2003, 32nd 

e Best NASCAR Camping World 
Truck Series Finish: Martinsville 
Speedway, April 12, 2003, 21st 

e Championship Titles: Johnston 
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County Speedway, Champ Star Di- 
vision, 1997 and Southern National 
Speedway, Four-Cylinder Stock 
Division, 2000 

e "Rookie of the Year" Honors: John- 

ston County Speedway, 1996 and 
Wayne County Speedway, 1999 

I was fortunate enough during these 
times not to have some of the setbacks most 
other drivers can have: I had sponsorship, 
top notch equipment, and frequent practice. 
The family business was able to put the abso- 
lute best into every car I had. I learned a lot 
along the way. Patience and respect are two 
of the ones that I still carry with me today. 
You need both of these to be a great driver. 

The only season that came up in 
your record was in 2003 when you 
were in NASCAR's truck series. Not 
much was recorded since then. What 
happened after that season? 

SR: After the 2003 season in the truck 
series I returned to the NASCAR Late Mod- 
el Stock series at Southern National Speed- 
way, these types of races aren't typically re- 
corded on the level the upper divisions are. 

How would you describe your driv- 
ing style? How different, or similar, is 
it from your competitors in NASCAR? 

SR: I would describe my driving style 
very similar to my my idol, the late Dale 
Earnhardt. Fearless. However, as you grow 
in the ranks it does get more and more ex- 
pensive so you have to respect the cost of 
these machines. In some cases you can't be 
a fool and ruin a $100,000 race car. 

When did you come out? How did 
you get to that decision? How did 
your family, team(s), and fans take it? 

SR: I came out when I was seventeen 
years old. Coming to the decision to do so was 
easy, itis who I am. Family, teams, and fans for 
the most part were all pretty receptive. I don't 
think I did a great job hiding it at that stage in 
my life anyway. It was the best feeling when 
my now-husband attended my races; it makes 
you feel complete and not in hiding. 

NASCAR has always been seen as a 
tough place to be out. Is this still true? 
How are you seen by NASCAR and in 
auto racing as being out? 

SR: NASCAR, like most sports, has 
come a long way. It is 2015, not 2003 any- 
more. We all as humans have come to a 
better place of respect and understanding. 
It still isn't easy all the time but I think as 
a community we've even grown on how to 
react or deal with situations when we run 
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Being #1. Photo courtesy of 
: Stephen Rhodes Behn 


into others that aren’t comfortable with ac- 
cepting it. 

You are trying to get back into NAS- 
CAR Camping World Truck Series. What 
is the latest on the efforts to do so? 

SR: The latest efforts are the most posi- 
tive results I have had in years. It’s amazing 
how things come full circle sometimes. I 
can’t legally name names right now so I will 
say that from my first start in the NASCAR 
Truck Series to what potentially could be a 
partial Truck Series run this year involves 
the same PR Team. Couldn’t be happier. We 
are awaiting a response that is supposed to 
come next week. 

How hard — or easy — is it to se- 
cure a team, sponsor, and a ride in 
any of NASCAR’s three major series? 
Walk us through how important hav- 
ing sponsorship is for a driver in NAS- 
CAR? What kind of costs are involved 
in running in this truck series? 

SR: First you have to have a really good 


[public relations] team, these can range 
from $2,000 to $10,000 a month. The PR 
team is really the one that puts all the deals 
together; it contracts and sources the team, 
etc. The main focus is finding sponsorship 
as this sport is insanely expensive. You'll 
need a minimum of $2 million per year to 
run in the Camping World Truck Series and 
that will get you to middle of the pack. To 
run competitive in this series you need $4 
million per year. Obviously this is no easy 
task as even the big names in NASCAR can 
sometimes have trouble. Sponsorship is 
key, as it will determine where you go with 
your career or what team you get to run for. 

You are probably one of the few driv- 
ers I know that has his home base in Ha- 
waii. How much does living there help 
in keeping your dreams of returning to 
NASCAR alive? What have you been do- 
ing other than competing to keep things 
going in your life? 

SR: Although I’m currently living in Maui 
I still consider my home base North Carolina 
as we still have our homes there and go back 
and forth often. I have connections through- 
out the NASCAR world and stay in constant 
contact with them. My dreams of returning 
are closer than they have ever been thanks to 
some great people doing great things for me. 
These people believe in me and have the av- 
enues I need to return. Other than surround- 
ing myself with people like this and continu- 
ing to follow the sport closely I am always 
reaching out to new people that may or may 
not be able to help me. I’m a true believer in 
[it’s] who you know, not what you know. It’s 
worked well for me in life. 

Is it important to be a beacon for 
your fans as being an out race driver? 
How are you doing so? 

SR: Yes, I think it’s important as I have 
a platform to educate. I am involving my- 
self in things that mean something to our 
community like Equality NC [The Human 
Rights Campaign], and other gay rights or- 
ganizations. I want to be front and center as 
America’s first openly gay NASCAR driver 
fighting for equal rights. 

If you do get a ride in NASCAR, what 
approach would you take to be out in 
the sport? 

SR: My approach would be to use the 
platform and recognition that will be a me- 
dia frenzy to really allow people to under- 
stand and educate themselves that we as a 
gay community deserve the same respect 
as anyone else in life. 
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AUTO ISSUE 


OUR RIDES, OUR LIVES 


A BRIEF HISTORY OF OUR COMMUNITYS R 


The rioters at the Stonewall Inn in the 
West Village grew tired of the police and 
their tactics that night. The New York Police 
Department were paid protection money by 
establishments catering to GLBT patrons 
to ensure no one would get arrested over 
the laws that made us less than equal to the 
rest of society. When we fought back that 
night, we used everything within our reach 
— including parking meters. 

It is ironic that 46 years later we would 
start discussing the history of the automo- 
bile in the GLBT community by talking about 
parking meters as a weapon of liberation. 

On some level, the automobile has played 
a part in our history. They helped define our 
progress socially, economically, and, to a 
small extent, politically, Though we began 
in urban enclaves where the automobile was 
not a primary source of transportation, they 
would help us expand our boundaries and al- 
low us to express ourselves through mobility 
and freedom of expression. 
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One needs to be careful when discussing 
this piece of our history; it's easy to fall into the 
trap of stereotyping, but on some level there 
is a kernel of truth when identifying vehicles 
that we embraced throughout our social his- 
tory. Another factor is that the automobiles 
our community identified with do not fall on a 
national scale. Particular vehicles that framed 
our community in San Francisco or Los Ange- 
les might not be as prevalent as they were in 
the Midwest or out East. 

Yet, there were some automobiles that 
truly helped make our mark on GLBT social 
history that cut across regional lines. One 
such vehicle (the Jeep CJ-5) did start with a 
regional reference. Randy Shilts mentioned 
in a couple of his works about how GLBT en- 
claves were "invaded" in the 1970s by newly 
out denizens and the transformation of these 
communities were driven by a “hypermas- 
culine" air. Shilts did reference the Jeep as 
the vehicle that would drive this communal 
transformation. 


ELATIONSHIP WITH THE AUTOMOBILE 


The original SUV had been a fixture in 
our community for decades. They not only 
denoted “masculinity” in both men and wom- 
en, but they also denoted freedom. The CJ-5 
turned into the longer CJ-7 and into a few 
generations of the Wrangler. You not only 
saw them in gayborhoods or around any 
establishment catering to GLBT clientele, 
but you followed them to our vacation spots, 
from Provincetown to Guerneville. 

It was not just Jeeps. You also found early 
short-wheelbase Toyota Land Cruisers in 
the mix on the West Coast. Between the Jeep 
and the Land Cruiser, you can remove the 
top and the doors for a true open-air expe- 
rience — a complete invitation toward auto- 
motive hedonism that fit the early decades of 
our community's development. 

Luxury automobiles may seem stereo- 
typical, but there is some truth to their 
presence. Older gentlemen drove around in 
these automobiles — mainly large Ameri- 
can vehicles, such as the Cadillac Eldorado 


Ex. 


— 


Mitsubishi Eclipse Spyder, Volvo C70 Convertible, Mitsubishi Outlander. Photos by Randy Stern 


or the Lincoln Continental Mark IV/V, 
preferable in the “Designer Series” models 
— to show off their wealth to attract the 
ideal mate. 

In the 1970s and 1980s, there were 
some regional differences in what we 
drove. Some of our community on the 
West Coast, and perhaps other parts of 
the country, had a fondness toward the 
Volkswagen Rabbit Cabriolet. In particu- 
lar, if the car was purchased in an all-white 
color scheme: white exterior, interior, and 
convertible roof. This particular color 
setup was considered "feminine." It was 
observed during the 1980s that it was very 
prevalent in several West Coast communi- 
ties driven by both men and women. 

In southeastern Michigan, no one pur- 
chased a foreign car during the time when 
the auto industry needed its support. GLBT 
people in the region mirrored this notion, 
though their preference of automobile was 
very particular. In a conversation I had with 
Jeff Stork, writer for Car and Driver online, 
Classic American magazine and GayWheels. 
com, he noted that we preferred the Ameri- 
can personal luxury car as the vehicle of 
choice in that region. These vehicles would 
include the Ford Thunderbird and the 
Oldsmobile Cutlass Supreme, the latter be- 
ing one of the best-selling vehicles in the late 
1970s and early 1980s. 

'This is actually a fact about us. Though 
there are some vehicles that we call our 
own, our actual tastes do reflect mainstream 
society. For example, Saturn was among the 
best selling passenger cars of its time. Its 
introduction in 1990 sparked a new chapter 
in the American automotive industry in the 
way these cars were constructed and in the 
volumes these cars sold. GLBT people, like 


everyone else across the country, snapped 
up these plastic-skinned wonders as fast 
as Saturn could build them. Because they 
attracted a wide spectrum of buyers and 
were marketed to everyone who walked 
through the door of their stores, Saturns 
were known as "rainbow cars." One particu- 
lar market had a high ordinate number of 
Saturn owners in the GLBT community dur- 
ing the 1990s and 2000s: right here in the 
Twin Cities. 

Our ownership of Saturns also revealed a 
truth about us. When one looked at the bear 
community about 20 years ago, there was a 
stereotypical image about the hirsute sub- 
culture that fostered a sense of masculinity, 
including truck or SUV ownership. The re- 
ality of the bear community was more own- 
ership of compact cars than any other type 
of vehicle. Back then, bears were starting to 
gain traction economically as they became 
slowly integrated into mainstream gay/bi 
male culture. They had to start somewhere, 
and some compacts actually accommodated 
larger frames quite decently during the late 
1990s and early 2000s. 

Also during the 1990s, we began to see 
ourselves in positive and realistic images. 
This included automotive marketing and 
advertising. On a national scale, Subaru and 
Volvo created ad campaigns targeting GLBT 
audiences. As years went by, other manufac- 
turers saw the benefit of inclusion not only 
outwardly to the marketplace, but within 
their own organizations. 

From inclusion and brand relationships 
came a high level of loyalty for certain 
brands. Some say that our community's love 
for Subaru is more stereotypical than actual 
reality. Data does not exist on actual per- 
centage of owners identified as GLBT for 


each particular brand of automobile. How- 
ever, actual confirmation in the Twin Cities 
and Upper Midwest regional markets show 
that Subaru is a prevalent brand among 
GLBT automobile owners. If you ask any 
of us why we bought our Subaru, the top 
reason is not because others in community 
have one or the brand's continual support of 
our community and our causes. People who 
bought Subarus found them to be right for 
their needs and lifestyle, plain and simple. 

Sometimes, being inclusive would have 
its own challenges. Ten years ago, Ford 
was the target of an unsuccessful boycott by 
the American Family Association. Ford has 
been one of the most inclusive and friendly 
automakers in our country. Because they ad- 
vertised in GLBT media outlets, sponsored 
Pride events and had policies extending 
employment protection and benefits to their 
GLBT employees, AFA targeted Ford with 
hopes the company would back down from 
their efforts. Ford refused and became a 
stronger company from this experience. 

Ford is not alone in their efforts to reach 
out to our community, internally as well 
as externally. General Motors is a leader 
among automakers in both efforts, along 
with Volkswagen of America, Subaru of 
America, Fiat Chrysler Automobiles, Toyo- 
ta Motor Sales USA, Nissan North America, 
and Tesla. You can also add Mitsubishi Mo- 
tors North America to the mix, as well. 

Today, our vehicle choices are as diverse 
as our community. Yet, there are some 
brands that hold true to our values. We no 
longer are in liberation, but our fight contin- 
ues to gain traction across the country. In 
terms of our consumer power, it has never 
been any stronger. It is reflected on what we 
drive today. 
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SELLING WITH PRIDE 


AUTO RETAILERS SERVING OUR COMMUNITY 


We, as consumers, are very 
particular about where we shop. 
As GLBT consumers, that entails 
patronizing places that welcome 
us in. 

If a company or retailer is 
known to be GLBT-friendly — 
based on the Human Rights 
Campaign’s Corporate Equality 
Index, or through knowledge of 
in-house practices ensuring its 
employees and customers are 
treated equally and fairly — we 
will shop there and/or buy their 
products. If they are found to not 
be friendly and have a record 
of discrimination, we would not 
patronize them up through the 
point of a wide-ranging boycott of 
that business or corporation. 

The automotive business has 
been successful in welcoming us, 
for the most part. Our focus is 
on the brand, the manufacturer, 
or the supplier. However, they 
do not represent the ultimate 
front line for the consumer. That 
would be at the retail level — the 
car dealer. 

To see how dealerships are 
working with the GLBT com- 
munity, I had the opportunity to 
talk to Richard Herod III, general 
manager at White Bear Mitsubi- 
shi in White Bear Lake, Jessica 
Katz, general manager at Kline 
Nissan in Maplewood, and Jason Gallus, a 
sales consultant at Luther Brookdale Volk- 
swagen in Brooklyn Park. 

What is your background in automo- 
tive retailing? 

Herod: I started working for this orga- 
nization when I was a part-time cashier in 
college when we were a Saturn dealership. 
I worked my way up through finance, mar- 
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(From top) Gallus; Katz. 
Photos by Randy Stern. 


keting, internet, sales, and eventually sales 
management. It’s been over 18 years since I 
started here, and a lot has changed, namely 
our dealership name from Saturn of St. Paul 
to White Bear Mitsubishi — and my facial 
hair — there is a lot more of that now, too. 
Katz: I have been in the automotive busi- 
ness for over 10 years. I never intended on 
making a career out of the automotive busi- 


ness, my plans were to become 
a doctor; go to school during the 
day and sell cars at night. Now, 
after all this time has passed, I 
save lives in a different way: by 
providing safe and reliable ve- 
hicles to our customers. I started 
my career as a detailer, worked 
up to a lot technician, sales con- 
sultant, finance manager, finance 
director, sales manager, general 
sales manager, to now a general 
manager. I love this business! 

Gallus: As a Volkswagen 
owner for nearly 18 years now, 
in the middle of 2013 I made 
a career change and took ad- 
vantage of an opportunity to 
become a sales consultant at 
a newly opened Volkswagen 
dealership. It's been a brand of 
vehicle that I’ve been very pas- 
sionate about owning over the 
years as a product that I feel is 
a great value for the money and 
incredibly fun to drive. 

Do customers seek you 
by reputation or knowing 
you are GLBT, or find you 
through leads or random vis- 
its? 

Herod: Most often I am 
referred by someone's friend 
or family member. Oftentimes 
people share their car-buying 
stories as being frustrating. Our 
GLBT customer base is very loyal and refers 
others after they receive a great car buy- 
ing experience — and they share the good 
news. One story I can think of is a guest who 
was referred by one of my customers. After 
she was referred, she purchased multiple 
Mitsubishi vehicles and has since referred 
three friends in the last twelve months who 
then purchased new and used vehicles from 


us. Interestingly enough, one 
of her friends who traded her 
Honda for a Mitsubishi Out- 
lander has since referred an- 
other friend who also just trad- 
ed her Honda for a Mitsubishi 
Outlander. 

Other times I get messages 
on Facebook asking for assis- 
tance with selling or trading a 
car, and sometimes just to give 
a second opinion on a vehicle 
that was found elsewhere. A 
dealer's responsibility is to be 
of service to the community. I 
believe that my community is 
the GLBT community and they 
need to know that I'm here with 
my staff of over 80 employees 
to be of service. I can tell you that I have had 
customers pull me aside in the dealership 
and thank me for our support. They appreci- 
ate how “out” we are in the community. 

Katz: Reputation and referrals. I have 
a lot of customers who refer their family 
members and friends to me because they 
are confident I will offer the best guest ex- 
perience. I listen to their needs, and help 
find a solution that works for them. Being a 
part of the GLBT community, I do my best 
to let all of our customers know Kline Nis- 
san is a place that is both accepting and sup- 
portive to the GLBT community. 

Gallus: Referrals go along way when it 
comes to shopping experiences. Ultimate- 
ly, people tend to purchase from someone 
they feel comfortable with and by whom 
they are treated well. I think building 
customers by reputation is something 
that comes with time in the field. I'm not 
sure knowing whether or not someone is 
GLBT plays as much into a shopping deci- 
sion as it might have years ago, especially 
in the metro area. Internet leads continue 
to be very popular and I'm always excited 
to get to connect with people in person 
when visiting our lot. 

What is your approach toward your 
customers? How do you market to 
them? 

Herod: My approach to customers is 
the same regardless of sexual orientation. 
Service is king and our company's vision 
is “to be so effective that we are able to be 
helpful to others." So when a customer is re- 
ferred to me I sit down with them and con- 
sult their needs and help make good sug- 
gestions. I believe that if we treat customers 
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Herod. Photo by Randy Stern. 
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right, they will be satisfied enough to return 
and tell their friends and family. 

Katz: Most customers are stressed out 
about buying a new vehicle, even before 
they park their vehicle at our store. They 
don't enjoy spending time at a car dealer- 
ship, for the most part; they don't enjoy 
feeling like they are being taken advantage 
of; they don't like wasting their time. We 
get it. That's how we are different at Kline 
Nissan. I do my best to coach my team to 
identify what each customer is trying to 
benefit in their lives. Some clients need to 
replace their current vehicle, while others 
may just want something new. Regardless 
of their reasons, we are here to help! Each 
customer has a problem and it's our job 
to make sure we find them the best solu- 
tion. Using these practices makes it very 
rewarding for us, and it allows us to build 
stronger, more meaningful relationships 
with our customers. 

Gallus: My approach is to do whatever I 
can to best assist my customers with finding 
the right vehicle for their needs and budget. 
I do what I can to understand what is most 
important to them and then move forward 
accordingly. I strive to put myself in that po- 
sition and think about how I would want to 
be treated when I'm a customer. As a dealer 
group, we have Fair Value Pricing. It's be- 
come so easy and convenient to shop online 
and, honestly, most people appreciate tak- 
ing the negotiating out of the purchase pro- 
cess and knowing they are getting a very 
fair deal. It's a very smooth process that 
leaves customers feeling good about their 
decisions and great about their overall expe- 
riences. Most of my personal marketing has 


been by referral at this point. 
This is done with a combination 
of socializing, whether it's at- 
tending social gatherings or so- 
cial media, continually working 
to keep connected with current 
customers, and also offering 
customer referral bonuses. 

How important is being 
out at work? 

Herod: Being out is just 
like breathing every day for 
me. It just happens. My staff 
cares about what dates I go on, 
whose wedding I attended, and 
they've grown very fond of the 
friendships and customers we've 
created over the last 5 years as 
Mitsubishi. 

Katz: It's important to be who you are 
at work, so with that being said, it is very 
important for me to be out at work. 

Gallus: I've been inspired by a mul- 
titude of people from close friends to 
complete strangers. We all have our own 
levels of comfort and how 'out' we are at 
work. Perhaps it's telling a select few or 
shouting it from the rooftops. I feel it's im- 
portant for everyone to be proud of who 
they are and, for me personally, being out 
helps pave the way in hopefully empow- 
ering someone else in making it easier 
for them to be out, too. This overlaps all 
aspects from dealership coworkers to cus- 
tomers. With my customers, being able to 
share on a personal level also helps build 
trust, comfort, and lasting relationships 
from a positive experience. 

What kind of future do you see for 
our community for your dealership? 

Herod: I'd like more GLBT employees 
as our growth continues at a rapid pace. I'd 
love to sit down with anyone who wants to 
discuss a career that serves our community 
as well as our allies. 

Katz: Its growing, and growing, and 
growing! 

Gallus: As GLBT acceptance has grown 
over recent years, it's become easier for ev- 
eryone and I only see it continuing to im- 
prove. As far as market is concerned, the 
excitement is building for our new store 
opening later this summer in a more prime 
location and we're working to have greater 
participation with community involvement, 
visibility, and continued excellence in cus- 
tomer service will only open more opportu- 
nities for growth. 
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Kathie: Where are you going when you 
leave here? Don't you know? 

Johnny: [scoffing] Oh man, we just gon- 
na go. 

Kathie: Just trying to make conversation. It 
means nothing to me. 

Johnny: Well, on the weekends, we go out 
and have a ball. 

Kathie: And what do you do? I mean, do 
you just ride around? Or do you go on some 
sort of a picnic or something? 

Johnny: A picnic? Man, you are too square. 
ГЇЇ have to straighten you out. Now, listen, you 
don't go any one special place. That's cornball 
style. You just go. [He snaps his fingers.] A 
bunch gets together after all week it builds up, 
you just. ..the idea is to have a ball. Now if you 
gonna stay cool, you got to wail. You got to put 
somethin’ down. You got to make some jive. 
Don't you know what I’m talkin’ about? 


"Just gonna go." Not much has changed 
in the motorcycle world since Marlon Brando 
drawled those words in 1953's The Wild One. 

Laura Hultman is a police officer from 
the Minneapolis area, and the proud owner 
of a Harley Sportster 1200. "There's just 
something about riding that seems so free- 
ing to me. Just you, the road and the wind in 
your face. Just ride without worrying about 
where you are going." 

Kristine Kuzemka owns a Harley Street 
Glide. A lawyer from Las Vegas, she also 
describes the euphoria of being out on the 
open road. “Incredible! Freedom! Zen-like... 
happiness. It feels powerful in that you are 
on a machine that, with the twist of your 
wrist on the throttle, moves swiftly. You are 
one with the bike in curves at 60-70mph on 
a beautiful mountain highway. I smile every 
single time I get on it." 

Motorcycle culture grew in the United 
States post-World War II, a war in which mo- 
torcycles replaced horses as something of a 
present-day cavalry. Upon returning home, 
many men, including gay men, remained in 
port cities. Motorcycle clubs began popping 
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Kristine Kuzemka and her Harley Street 
Glide. Photo courtesy of Kristine Kuzemka 


up throughout California and Hollywood em- 
braced the coinciding rebellious culture that 
came with them. The first gay motorcycle 
club, the Satyrs, was founded in Los Ange- 
les the year following Brando’s Wild One. 
Gay bikers were a subculture to a counter- 
culture, eschewing stereotypical gay effemi- 
nacy for leather and masculinity. 

For women, the biker scene came de- 
cades later. In 1976 a group of women motor- 
cyclists gathered for the San Francisco Pride 
parade, and were placed first in the proces- 
sion. One of them coined the phrase “Dykes 
on Bikes,” a term the women proudly wore 
and later trademarked. Informally, women 
continued to ride in the Pride parade there 
and elsewhere, until 1984, when a group of 
bikers including Sabine Balden, organized 
the Women’s Motorcycle Contingent to ap- 
peal to all women motorcyclists. 

“Politics were different then, more iden- 
tity politics, and we decided we wanted to 
be more inclusive than just ‘dykes.’ We met 
year-round, once a month until about March, 
then every two weeks until the beginning of 
June, then weekly.” Sabine still lives in the 
Bay area, retired after seventeen years with 
the San Francisco Fire Department, and 
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she's put more miles on her Honda Valkyrie 
than most have on their cars. Regardless of 
the inclusive name, Balden says, *Most ev- 
eryone there, myself included, was an effing 
dyke biker, who had to swagger in order to 
be taken seriously out there, and we were 
not used to playing nice." 

That swagger was necessary, Balden says, 
to offset the prevalent attitude that women 
shouldn't ride, and that if they did, it should 
be seated behind their boyfriend on his bike. 

‘Tve been riding since I was 18. Back 
then, riding was more exclusively male. 
Here I was, living in the city, riding in the 
rain, the wind, city traffic, doing the house- 
hold groceries on my bike, crossing the 
bridge daily, and men would see my helmet 
and ask whose bike I was riding on the back 
of. Now, I've been riding longer than some of 
those idiots have been alive, my current bike 
has more miles than they've ever ridden, and 
they still presume to give me advice, because 
you know, the little lady could probably use 
some pointers. It was the same sexism and 
homophobia all the other dykes had to live 
with, and the added indignity of men asking 
us if that bike was our boyfriend's old bike. 
At a stop light, at a gas station. I don't even 
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go to bike events anymore. I've been to Stur- 
gis three times, twice by accident, meaning 
I was riding that stretch at the wrong time, 
and there's only one road through South 
Dakota, I swear. I don't know if you've ever 
worked in a ‘man’s job,’ whatever the hell 
that means, but you have to have this swag- 
ger or they won't leave you alone. I learned 
in the biker community, and then perfected 
itin the fire department." 

Kristine Kuzemka describes a similar 
experience. She, too, has been riding since 
her childhood. “My dad had me shifting 
gears in his Mustang when I was five years 
old and T've always had an interest in cars 
and motorcycles. My mom and step-dad 
bought me my first motorcycle. We lived at 
the base of Sunrise Mountain and so there 
was plenty of desert and shoulders along 
roads to ride on back then." 

Kuzemka has had her own encounters 
with gas station clerks who ask whose bike 
she's on, and understands the draw of groups 
such as Dykes on Bikes. "I guess it stems from 
not being pigeon-holed into traditional female 
roles. Actually, the first I became aware of the 
lesbian motorcycle culture was when I learned 
of Dykes on Bikes. I lived in Seattle from 1987 
to 2002 and there was always a contingent in 
the Pride parade. I rode in many of them and 
one year, my mother rode on the back of my 
bike with a t-shirt that had Tm the mother and 
proud' on the back of it." 

Today, cities across the US have their 
own chapters of Dykes on Bikes and gay 
motorcycle clubs. Minneapolis is home to 
a chapter that rides yearly in the parade, as 
well as the men's club, Twin City Riders. The 
draw to biker culture is similar today to the 
appeal sixty years ago. 

"The gear, the planning. Going to Moun- 
tain Springs Saloon for a ride on a nice day 
and capping it off with a good cigar and talk 
with friends." Kuzemka describes road trips, 
or runs, in vivid detail, remembering burger 
joints and hole-in-the-wall eateries in remote 
locations. It's not the ‘where you're going’ 
but the entire experience of getting there 
that pulls people in. Social status and class 
crumble within a tight-knight camaraderie 
focused on a shared experience. 

Sabine Balden says, “[It’s the] iron horse, 
the modern version of horseback riding. Go 
west, young man! And seek your fortune! I 
do а lot of motorcycle camping, and just ride 
until mid-afternoon, and then start looking 
for camping. Constant adventure, always 
new experiences. Little House on The Prairie 
and Sons of Anarchy all rolled into one." 
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She agrees the gear is a fun aspect of the 
biker world and important in how one pres- 
ents themselves. It can identify you as tradi- 
tional, or a gear head; a newbie, or part of a 
club. She describes the various subcultures 
as being similar to that of the greater GLBT 
community. A leather jacket and chaps could 
identify a rider as more traditional, she says. 
"Kevlar jackets, with lots of molded joint 
and back protection are more associated 
with groups who like to knee drag through 
curves on their café racers." Someone new 
might be identified by matching and un- 
scratched gear. ^A gear head has a GoPro 
attached to the top of their helmet, has every 
gadget known to man attached to their jacket 
and their bike." Some clubs identify them- 
selves with patches, Sons of Anarchy style. 
She is careful to qualify these statements as 
generalizations with plenty of exceptions. 

And of course, it'd be foolish to discount 
the allure of the bike itself. The machines 
have long been metaphors for speed, dan- 
ger, and sexuality. The motorcycle says 
as much about its rider as anything else. 
The Wild One’s Brando had his Triumph 
Thunderbird. Peter Fonda rode the Captain 
America Chopper in Easy Rider. Who could 
forget Arnold Schwarzenegger on a Harley 
Davidson Fat Boy in Terminator 2 or Car- 
rie Ann-Moss's Ducati in the chase scene of 
The Matrix: Reloaded? And more recently 
Jax Teller led the fictional Sons of Anarchy 
on a Harley Davidson Dyna-Glide. 

Choosing a bike is all about personal 
preference. Beginning bikers usually start 
with a lower CC model, which are also used 


in motorcycle classes. Seat height and han- 
dle bar comfort are considerations. 

Laura Hultman says, “For me, comfort 
was a big deal. I wanted something I could 
ride for hours without getting sore. I wanted 
something loud. I decided to buy a Harley 
because I wanted the best. They are com- 
fortable and loud. Harleys don't depreciate 
in value much so I know ГЇЇ get a good price 
when I sell it as well. There are bragging 
rights when you own a Harley. Lastly, as it 
is my first bike, I wanted something that 
wasn't too big or heavy for me. Now that I 
am more of an experienced rider, I realized 
that the size of the bike doesn't really affect 
your control over it unless you parked on a 
hill and need to back it up!" 

Sabine Balden chose a quieter model. “I 
like quiet bikes so I can camp without scar- 
ing away all the critters. I have a six-cylinder 
Honda." Last year, her odometer rolled over, 
"So I'm now working on my second 100k 
miles. You work your way up. You have to 
start small-ish, so you can pick it up, because 
you WILL drop it a few times. Forget to put 
the kick stand down. Drive off with the han- 
dle bar lock on. Park her on a downhill, and 
not put her in gear. Stupid things like that. I 
started with a 250, then went 450, then 650, 
then 1200, then 1500. She's what's called a 
cruiser — longer, more comfortable. She's 
Valkyrie. And I'm German. Not everyone 
gives their bikes names, but I do. Her name 
is SEDUSSA, and she got the plate to match." 

These women speak about their bikes 
with pride, and share pictures, as one would 
of a beloved family member. And indeed, 
these men and women who ride are beloved 
members of the GLBT community. They're 
often on the receiving end of the biggest 
cheers at Pride parades, revving their en- 
gines enthusiastically to the whoops and the 
yells. Perhaps unbeknownst to them, they 
are our protectors, too. I vividly recall Du- 
luth Pride a few summers past, where anti- 
gay protestors claimed a street corner near 
the start of the parade. Three bikers calmly 
rode over to the man bellowing Bible verses 
from his bullhorn, parked in front of him 
and turned to face the parade participants 
and viewers. In their rugged leather, seated 
upon those brilliant machines, they looked 
for all the world like our own personal Hell's 
Angels, and they revved their engines louder 
and louder. Soon, no one could hear a bull- 
horn for the deafening sound of engines and 
applause and thanks from the crowd. And 
then, like Johnny said, well, we went out and 
had a ball. 
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ON THE RECORD 


ROAD TRIPI 


The right mix for the road is an essential 
part to any trip. If you have to spend hours on 
end in a car crossing the byways of America, 
it's important to have the right mix of tunes 
for the journey. 

'Technology has passed on since the days 
of the mix tape, but the idea remains the same. 
Find a bunch of tracks that can help craft the 
mood as you drive. Technology also means 
you can make your playlist as long as you want. 
Think of this as a kind of road-trip music helper. 


THE FIRST FEW MILES 

* The Village People *Go West." We'll set out 
west on our trip — Seattle, San Francisco, 
sunny L.A. – and Pet Shop Boys, “West End 
Girls." OK, they're singing about London, 
but the theme fits. 

* George Michael, "I Want Your Sex." A hot 
jam to get you out of the crowds of the met- 
ro area and into the plains. Don't scare the 
COWS. 

* Scissor Sisters, “I Don't Feel Like Dancin’.” 
Well you won't be able to in the car, but you 
can at least rock out in your seats. 

* Ricky Martin, "Shake Your Bon-Bon." More 
car dancing. Move those hips, and point 
south of course. 
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THE LONG HAUL 


* Elton John, “Benny and the Jets." You could 
also just play all of Goodbye Yellow Brick 
Road, but this will help keep the mood cool 
during stretches ofthe Dakotas or Nebraska. 
Magnetic Fields, "Andrew in Drag." Some 
eccentricity is in order now. Stephin Merritt 
provides that in spades on this hearty sing- 
along. 

B-52s, "Planet Claire." Speaking of eccen- 
tricity... The B-52s make any journey seem 
shorter. 

Queen, "Somebody to Love." Sure, you could 
relive Waynes World with a certain other 
song, but — a little secret — this one is better. 
Culture Club, “Do You Really Want to Hurt 
Me?" As evening transitions into overnight, 
let Boy George change the mood. 


OVERNIGHT 


k.d. lang, "Trail of Broken Hearts." If you 
try to listen to the radio through the night 
in middle America, you'll find mainly coun- 
try-western. A better choice is our favorite 
GLBT/animal rights activist. 

* Sam Smith, "Stay with Me." Or you could lis- 

ten to Tom Petty — pretty much the same. 

* Rufus Wainwright, "Slideshow." Gorgeous 


tune from one of modern music's most gor- 
geous singers. 

e Kitchens of Distinction, “Drive That Fast." 
KoD have been somewhat lost in time, but 
the band's mix of shoegaze and heartfelt lyr- 
ics make perfect company for the long loneli- 
ness of the night. 

* Soft Cell, “Tainted Love." We should be getting 
close by now. Get hopeful that the next night 
will be full of some sleazy fun with this classic. 


HOMESTRETCH 


e Judas Priest, “Hell Bent for Leather." Let 
heavy metal's gay icon, Rob Halford, serenade 
you. Sing along at the risk of your vocal chords. 
* Le Tigre, “On Guard." Raw feminist punk 
serves as a perfect cleanser after the Priest. 

* The Buzzcocks, “What Do I Get?" England's 
greatest creators of punk-rock singles will up 
the anticipation. 

* The Dicks, “Wheelchair Epidemic.” We'll end 
with a double shot of San Francisco, though in 
the case of the Dicks, it comes via Texas. 

* Pansy Division, “Breaking the Law." One more 
bit of Priest to end the journey, though with a 
slightly different message this time out. 


Have fun, don't do anything stupid, and don't 
forget to program the mix for the return journey. 
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SKIRTING THE ISSUES | BY ELLEN KRUG 


House [ranny 


I recently heard from a reader who thought I had unfairly 
characterized a transgender activist. At the end of the email, the 
reader stated, *(Y)ou don't usually deal with any controversial issues, 
especially those related to the interactions of the GLB community and 
the transgender community..." The reader then suggested that some 
might label me Lavender magazine's *house tranny," although the reader 
added, “(b)ut I won't call you that.” 

While I appreciated the reader's perspective, I answered that we had 
"some differences of opinion." 

Still, in thinking about it afterwards, I must admit the email caused 
me to wonder if the reader's commentary was indeed accurate. Have 
I avoided difficult issues relative to how gay, lesbian, and bi folk treat 
trans people? Do I avoid upsetting people? Should I be more radical, even 
confrontational? 

Even worse, is it true: am I in fact the “house tranny" for Lavender? 
(By the way, I hate "tranny" and employ it here only because the reader 
used the word.) 

Do I go along just to get along? 

I certainly understand that in the years following the Stonewall Riots, 
the gay and lesbian communities wanted nothing to do with trans people 
— we were an impediment to their movement forward and too much 
baggage for obtaining societal acceptance. 

Similarly, it's true that nearly 40 years later (2007 to be precise), 
the Human Rights Campaign made a tactical decision to not press for 
transgender inclusion within the then-proposed federal Employment 
Non-Discrimination Act. Not long after that, a HRC fundraiser called 
to ask me to renew my membership. “You threw us under the bus,” I 
answered and reported that Га be giving them no more money. 

Then of course, there is how trans people, particularly trans women 
of color, are the victims of violence and that it's primarily only Ts and 
straight cisgender allies who show up on Transgender Day of Remem- 
brance. As a gay friend once confided, "That name reading of dead peo- 
ple is way too depressing." 

Yet, I remind myself that all meaningful change is incremental, includ- 
ing change for trans people. Thus, the HRC has since fundamentally al- 
tered its stance on transgender inclusion, a point that HRC Executive Di- 
rector Chad Griffin made clear to me personally after I confronted (oops, 
there's that word) him about the HRC not doing enough for the Ts. 

True to Chad's word, the HRC now includes at least two gender 
non-conforming persons on its board of directors. An employer 
can earn a 100% rating on the HRC Corporate Equality Index only 
by making gender identity a workplace protected class and only by 
offering trans-positive health insurance that includes hormone and 


surgical benefits that conform to World Professional Association for 
Transgender Health standards. 

Locally, many on the GLB alphabet are extremely trans friendly; 
some are even crucial to our success. For example, it's a б — Phil Duran 
of OutFront Minnesota — who's directly or indirectly responsible for 
most of the pro-transgender court cases, ordinances, and administrative 
rulings in Minnesota in the last fifteen years. 

Similarly, it's a pro-trans L gynecologist — Dr. Deb Thorp — who 
treats hundreds (maybe thousands?) of local transgender people, 
allowing them to transform their lives and live authentically. How many 
people has she saved from getting to the point of suicide? 

Then there are two B women — Anita Kozan and Marge Charmoli 
— who operate Bi Cities, a television show which highlights many in the 
transgender community (note: I have appeared on the show and Anita 
Kozan has donated to my nonprofit). 

Certainly, I have many friends and acquaintances who are gay, 
lesbian, and bi. Sometimes, I'm the only trans person in the room. Is 
that because I’m someone's Aunt Thomasina? Am I failing the trans 
community by not getting in people's faces about past injustices? Should 
Iignore the "transgender tipping point?" 

On the other hand, could we Ts sometimes be our own worst 
enemies? 

A few months ago, I was at a book club of a dozen retired gay men 
to speak about my memoir. The topic quickly shifted to living as a 
transwoman with a deep voice that keeps her from passing 100 percent. 
There were frank questions and frank answers along with much good- 
natured humor; eventually, I heard how I was the first trans person 
some had ever really gotten to know. As one person put it, “Before this, 
I had only a negative stereotype of transgender people. It's refreshing 
to meet you." 

I share this not because of ego but because one can be a trans 
advocate in a variety of ways. Some march in the streets. Others angrily 
remind about the past, believing it's the only way to equal footing today. 
There are even those who criticize that a person isn’t “trans enough." 

My advocacy involves simply showing up. As soon as I speak, anyone 
within earshot knows that I'm trans; I don't need to say it. Still, I go 
forward leading a legal nonprofit, meeting people from all stations in 
life, trying to make the world a better place. I even give "Trans 101" 
presentations where I talk about compassion and kindness for all 
humans regardless of gender, sexuality, or race. 

For many, I'm the first out trans person they've ever met and most 
seem to accept me. That's the point. And no, I’m not anyone’s house 
anything. M 
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OUR VOICES 


DATELAND | BY JENNIFER PARELLO 


| Miss The Whores 


Some of you may remember a column I wrote about the brothel 
across the street from my house. To summarize: about a year ago, my 
friends rented their house to a couple of single girls who turned the 
place into a whorehouse. When I reported the activity to my friends, 
they shrugged it off because the girls paid their rent on time. And I 
didn't care either, except that all that late-night traffic kept my dogs 
barking through the night and disturbed my sleep. 

Sadly, the entrepreneurs eventually stopped paying their rent and fled 
in the middle of the night, stripping the house of light bulbs, appliances, 
and anything else that wasn't nailed down. 

After several months, my friends finally got the house fixed up and 
put it up for rent again. 

“Please don't rent to whores, again," I pleaded. “It disturbs the dogs." 

“Well, I can't promise anything,” my friend said. "There aren't a lot of 
other jobs in the area, especially for single moms." 

Last week, our new neighbor moved into the house. She is not a 
whore. She is something far worse. 

She is friendly. 

During the middle of a snowstorm, there was a knock on our door. I 
looked at my girlfriend in horror and said what I always say whenever 
anyone appears unannounced on our doorstep: “What fresh hell is this?" 

“Should we answer?" she asked. I was about to suggest that we hide 
in the bedroom, when I noticed a pair of curious eyes peeking into our 
front window. We had been spotted. Reluctantly, I cracked open the 
door, fully prepared to politely shoo away a Jehovah's Witness. Who else 
would be so crazy to be out visiting in this storm? 

The answer soon appeared on my doorstep in the form of a googly- 
eyed matron in a macramé hat. She was thrusting a banana bread at me 
like a weapon. 


“Howdy, neighbor!” she trilled. “I just moved in across the street. 
What a storm, huh?" 

The blizzard swirled up around her and she made a theatrical 
gesture to suggest she might freeze to death if I didn't invite her in. I 
briefly calculated what my culpability would be if I left her to die in the 
storm. Then I glanced at the banana bread — one of my many culinary 
weaknesses. Damn her! 

“Come in,” I said with a sigh. I reached for the banana bread, but she 
held it close to her bosom. 

“Tt tastes best with a hot cup of Joe!” she said. 

Clearly, she had much experience as an interloper. She knew exactly 
how to make a 10-minute visit drag well into the midnight hours. While 
she nursed her coffee and nibbled at the bread, she reported that she 
had been watching us from across the street and already knew our 
routines — what time we rose in the morning, when we returned at 
night, what clothes we wore when traipsing around the house. Before 
we knew it, she managed to extract our email and phone numbers. A 
fatal blunder on our parts. 

Ifinally got her out of the house by feigning a mild coronary episode. 

Since our first encounter, she has sent us a barrage of emails 
extending invitations, none of which we've responded to. We've taken to 
avoiding returning home during daylight, when we'd be easy targets for 
her aggressive conviviality. 

This morning, we spotted her on watch. She has taken to stationing 
herself in her living room window, watching for signs of movement in 
our house. The moment we turn a light on she hustles across the street, 
armed with homemade cake and dismaying good cheer. 

“I think we're going to have to move,” said my girlfriend. 

“T miss the whores,” I sighed. ш 
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CLASSIFIEDS 


ACUPUNCTURE 


The Balancing Act Acupuncture & 
Massage. Doing what you love is your 
job. Keeping you in Balance is ours. 
Trans* friendly. 1409 Willow Street, 
Ste. 415, Minneapolis. (612) 584.9967, 
www.thebalancingactmn.com. 


COFFEE SHOPS 


Fireroast, a gay-owned community cof- 
fee shop. Food & coffee created by a staff 
that cares! Meeting Space with a gender 
neutral restroom. 3800 37th Ave S, Min- 
neapolis. (612) 724-9895, www.fireroast- 
cafe.com. 


EVENT PLANNING 


Fotobox photo booths are perfect for any 
event. Our professional attendant will 
guarantee your guests have a great time. 
Large booth, props, & everyone gets a 
print. www.fotoboxlive.com/twincities, 
(612) 246-3711. 


COTTAGE HOUSE ° An Occasional Market 
* Next sale: PARIS APARTMENT - APRIL 
8, 9, 10, 11, 12. Wed - Sun 10am-ópm • 
4304 Chicago Ave. S., Minneapolis, MN. 
www.thecottagehousempls.com. 


HOME SERVICES 


Junk360, your  veteran-owned junk 
removal specialists! On-demand junk 
removal with aggressive recycling pro- 
grams! Estate, home & storage clea- 
nouts, FREE estimates today! Call 
(651) 395-8659 or book online at 
www.junk-360.com. 


JEWELERS 


Read our reviews! At Uniquely Yours 
Custom Designed Jewelry, we cre- 
ate unique engagement & wedding 
rings, & more! Expert jewelry restora- 
tions &repairs. Passion fuels every- 
thing we create. READ OUR REVIEWS! 
www.uniquelyyourscustomjewelry.com, 
(612) 746-0508. 


PET BOARDING 


Looking for ANIMAL LOVERS to care for 
pets in your home while owners travel. 
Individual placement of pet to your home 
& lifestyle. Fulfill your pet need. Check us 
out, PetsArelnn.com. 


SOLAR ENERGY 


Life. Powered by the sun. Reduce your 
electric bill with Energy Concepts. Great 
incentives available now for limited time 
for solar electric and thermal! Call for 
free evaluation. www.EnergyConcepts.us, 
(715) 381-9977. 


THERAPEUTIC MASSAGE 


Stephen Parish C.M.T - (612) 875-6677. 
Therapeutic Massage, www.stephenpar- 
ishmassage.com. $50 for 60 min. or $75 
for 90 min. Now accepting Visa and Mas- 
terCard. 


STRONG & RELAXING hands, resulting 
in bodywork at its best! Bruck, MT, DC in 
South Minneapolis (@ (612) 306-6323. 


Rapha Therapy, a comfortable, relaxing 
& therapeutic environment specializing 
in deep tissue, sports massage, & trigger 
point therapy. We are here to relieve your 
pain. (612) 978-5644, 2499 Rice St., Suite 
75, Roseville. 


WEDDING PLANNERS 


The Crown Room Banquet Center- holi- 
day parties, corporate events, wedding 
receptions, and more! An incomparable 
experience complete with outstanding 
food and professional staff to cater your 
event needs. TheCrownRoomRogers. 
com, (763) 428-8181. 
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THE NETWORK 


ACCOUNTING & BOOKKEEPING 


HOME SERVICES 


HOME SERVICES 


Karen R Palm CPA CFP 
TAX preparation 
FEE ONLY financial planning 


NO product sales 


612-379-1393 
www.palmkcpa.com 


“We treat our 

customers like 
LIGHT'N UP! royalty.” 
— LIGHTING — 


AUTO REPAIR & SERVICE 


PAUL WILLIAMS 


TIRE AND AUT0 SERVICE 


An award winning automotive shop in Uptown 
500 W. Lake St., Minneapolis e 612-823-8255 


www.paulwilliamstire.com 


651-288-2808 
Small Local Company 
Very best service for 
the very best price. 


EMPLOYMENT 


EXPERIENCED 


ADVERTISING ACCOUNT 
EXECUTIVE WANTED 


Work as a print and/or online 
Advertising Account Executive 
for Lavender Media, leaders 
in GLBT marketing and events. 
Send your cover letter 


and resume to: 
barry@lavendermagazine.com 
No phone calls please. 


We're your expert 
home heating, 
cooling and 
plumbing company. 


E 
612-424-9349 
uptownheatingandcooling.com 


‘PLUMBING * HEATING + COOLING 


FLORISTS 


Your Friendly Neighborhood Florist 
Come See the Beautiful 
Spring Flowers! 


651-646-7244 


www.gardenofeva.net 
1585 Marshall Ave, Saint Paul, MN 55104 


GUN SHOPS 


«Fully stocked firearms dealer 

* Indoor shooting facilities 

* Training courses 
Robbinsdale, ММ. 763-533-9594 
Circle Pines, MN + 763-792-4867 
Hudson, WI • 715-690-1198 


www.billsGS.com 
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Home Efficiencies 


Windows 4] 


Snap Ӯ 


INDUSTRY LEADING 


Siding 
Insulation 


Roofing 
Gutters 


construction inc. 10 YEAR 


It's that easy 


craftsmanship warranty 
итна : 


* Sanding 

* Refinishing 
* Install 

* Repair 

* Maintenance 


8-time Angie's List 
Super Service 
Award Winner! 


612-290-1533 
www.earlsfloorsanding.com 


MATT's TREE SERVICE 


CABLING, PRUNING, & REMOVALS 
LICENSED AND INSURED 


Residential & Commercial Services 

ISA Certified Arborist on Staff 

Tree Removal ° Tree Trimming * Chipping • Stump Grinding 
Storm Damage * Lot Clearing * Hedge & Shrub Pruning 
Emerald Ash Borer, Dutch Elm Disease 


and Oak Wilt protection treatments 
25+ yrs. Experience 
Credit Cards accepted 


Office: 612-706-8210 


CHESTER? 


ARCHITECTU 


residential | commercial 


612.870.4081 shelterarchitecture.com 


Professional С 
Licensed & Insu 


Serving you for 100 years! susce 191 


ODERLIN 


PLUMBING, HEATING & AIR 


612-721-4080 


Serving the entire Twin Cities Area 
Emergency Service Available 


WWW.SODERLIN.COM 


Licensed, Bonded & Insured 
LICENSE #58002PM & 3272MB 


ProHomeRenovating.com 


612-205-5618 


ecarpentry & remodeling 
e painting & repairs 
eother home maintenance 
eno job is too small 
Gay owned and operated since 1986. 


612-715-5457" 


6000 PEOPLE. 
~ № HONEST PRICES. 
DEAN BUILDERS QUALITY CRAFTS. 


E m 


RESTORATION ° RENOVATION 
MAINTENANCE ° REPAIR 
CARPENTRY * KITCHENS * TILING * PLASTERING 
BATHROOM * CONCRETE • DECKS * PATIOS 
FREE ESTIMATES 
Your Complete Proferrional HomeCare Company 

TODD OR LEE 
612-374-3222 


MN LIC#BC-20270903 


THE NETWORK 


INSURANCE 


REAL ESTATE 


REAL ESTATE 


ew» StateFarm: 


Davina Baldwin 

www.davinabaldwin.com 

763.535.4788 

6262 Boone Ave. N. 

Brooklyn Park, MN 55428 

davina@davinabaldwin.com 

Auto | Home | Life | Health | Business Davina M. Baldwin 


An exceptional community 
deserves exceptional service. 


Steve Wolfson 
612-822-1190 


1516 West Lake St., Ste. 203 + Minneapolis 
swolfson@farmersagent.com 


FARMERS 


BJORN WENDORFF 


INDEPENDENT INSURANCE AGENT 
LIFE • HOME * AUTO • BUSINESS 


612-237-8371 


BUORN@CARNEYINSURANCEMN.COM 


—ICARNEY 


INSURANCE SERVICES 


Coverage that goes far 
beyond the driveway 


Deb Streeter 


Insurance Agency 
Fe 952-853-9077 
FARMERS dstreeter@farmersagent.com 


INSURANCE www.farmersagent.com /dstreeter 


PSYCHOTHERAPY 


David Shannon, LICSW 
Psychotherapist 


2324 University Avenue West 
Suite 100 ~ St. Paul 55114 


deshannon46@gmail.com 
507-399-3789 (cell) 


Mature Gay/Bi Men's Therapy 
Group has openings 


COMMUNITY Starts At Home Ф 


SCOTT HAUBRICH 


BROKER 
612-298-5400 


SCOTT@BUYRENTSELLMN.COM 
WWW.BUYRENTSELLMN.COM 


COLDUJOLL 


> BURNET 
q Making Dreams Come Home** 
www.thenancywalkerteam.com 
nwalker@cbburnet.com 


612.827.9537 on 


Lynn 
Koccom 
EDINA REALTY usc 


612°834° 2300 5 
lynnrossomGedinarealty.com 


Й IDONAVON KEENEY 
'\ REALTOR’ 
“A BRIDGE BETWEEN BUYERS AND SELLERS” 


m: p:612-232-5527 
h е: DonavonKeeney@edinarealty.com 


SALYERS 


REALTOR & 
Keller Williams Associate 


952-250-3669 
TIMSALYERS@KW.COM 
WWW.TIMSALYERS.KWREALTY.COM 


WWW.TIMSALYERS.KWREALTY.COM 


KELLER WILLIAMS REALTY 


GiiyRealEstate 


www.Gay 


S m EE 


Instant Access to the Nations 
—— Top Gay & Lesbian Realtors. 


RealEstate.com ~ 
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Community Connection 
brings visibility to local 
GLBT-friendly non-profit 
organizations. To reserve 
your listing in Community 
Connection, call 612-436- 
4698 or email advertising@ 
lavendermagazine.com. 


ADDICTION & TREATMENT 
Hazelden 

Providing comprehensive treatment, 
recovery solutions. Helping people 
reclaim their lives from the disease 
of addiction. 

PO Box 11 

15251 Pleasant Valley Rd, 

Center City, MN 

(800) 257-7800 


www.hazelden.org 


ADOPTION SERVICES 
Pinehaven Youth and Family 
Services, Inc. 

Foster Care and Adoption Agency 
serving a rainbow color of fami- 


lies. Training and support provided. 


P.O. Box 667 

Brainerd, MN 56401 (statewide) 
320-630-7340 or 218-821-1480 
www.pinehaven-mn.org 


ADVOCACY 
Rainbow Health Initiative 
Committed to advancing the health 


and wellness of LGBTQ communities 


through research, education and 
advocacy. 

2021 E. Hennepin Ave., Ste. 220 
Minneapolis, MN 55413 

(612) 206-3180 


www.rainbowhealth.org 


AIDS/HIV INFO & TREATMENT 
Aliveness Project, The 
Community Center for Individuals 
Living with HIV/AIDS - On-site 
Meals, Food Shelf and Supportive 
Services. 

3808 Nicollet Ave. S. 
Minneapolis, MN 55409 

(612) 824-LIFE (5433) www.alive- 
ness.org 


Minnesota AIDS Project AID- 
SLine 

The AlDSLine is the statewide 
referral service to connect with HIV 
information and resources. 

1400 Park Ave. 

Minneapolis, MN 

(612) 373-AIDS (metro) or 
(800) 248-AIDS (statewide) 
mapaidsline@mnaidsproject.org 
www.mnaidsproject.org 


Red Door Services CAPS 
Program 

Hennepin County Public Health 
Clinic. Get connected to HIV care, 
support, and services. 

525 Portland Ave. S, 4th Floor 
Minneapolis, MN 

(612) 348-3307 


www.capsprogram.org 


COMMUNITY CONNECTION 


U of MN HIV Research Studies 
Looking for HIV+ and HIV- individu- 
als to participate in research studies. 
420 Delaware St. SE 

Minneapolis, MN 55455 

(612) 625-7472 


hiv.umn.edu 


ANIMAL RESCUE 

Animal Humane Society 
Adoption, rescue, outreach, training, 
boarding. Buffalo, Coon Rap- 

ids, Golden Valley, St. Paul and 
Woodbury. 

(763) 522-4325 


www.animalhumanesociety.org 


BUSINESS ASSOCIATIONS 
Twin Cities Quorum 

Your GLBTQA chamber of com- 
merce working to invigorate, build 
and partner for a diverse business 
community. 

(612) 399-6827 


www.twincitiesquorum.com 


CONVENTION & VISITORS 
BUREAUS 

Meet Minneapolis 

Convention & Visitor Association. 
Free wedding services available. 
250 Marquette Ave. S., Ste. 1300 
Minneapolis, MN 

(888) 676-6757 


www.minneapolis.org 


ENTERTAINMENT 

Phoenix Theater 

Comedy, Tragedy, and the stuff in 
between. Offers theater, music, late 
night events, and more. 

2605 Hennepin Ave. 

Minneapolis, MN 55408 

(612) 377-2285 


www.phoenixtheatermpls.org 


EVENT CENTERS 

American Swedish Institute, 
The 

Luxurious Turnblad Mansion, sleek 
Nelson Cultural Center - perfect 
settings for your next event, big or 
small. 

2600 Park Ave. S. 

Minneapolis, MN 

(612) 870-3368 


www.asimn.org 


Minneapolis Municipal 
Building 

Exchange your wedding vows sur- 
rounded by stained glass windows 
& carved Italian marble. Intimate. 
Historic. Classic. 

350 S. 5th St. 

Minneapolis, MN 55415 

(612) 596-9518 
www.municipalbuildingcommission. 
org/ Weddings 


The Woman's Club of 
Minneapolis 

Providing a splendid retreat for 
oui andina women and men since 
1907. 

410 Oak Grove St. 

Minneapolis, MN 55403 

(651) 813-5300 


www.womansclub.org 


FOUNDATIONS 

The Minneapolis Foundation 
Celebrate with us a century of civic 
engagement, diverse community 
building, and prosperity for all. 
www.mpls 100.org 


HEALTH & WELLNESS 
Fairview Clinics 

More than 40 locations offering 
same-day appointments, 
extended hours and 24/7 
scheduling. 

2450 Riverside Ave. 
Minneapolis, MN 55454 
(855) 324-7843 


www.fairview.org/clinic 


Family Tree Clinic 

LGBTQ Health Matters at Family Tree! 
Offering respectful, affordable sexual 
health services to meet your needs. 
1619 Dayton Ave. 

St. Paul, MN 

(651) 645-0478 


www.familytreeclinic.org 


RECLAIM! 

Working to increase access to 
mental health support for queer and 
transgender* youth. 

3217 Hennepin Ave. S., Ste. 2 
Minneapolis, MN 55408 

(612) 235-6743 
http://www.reclaim-lgbtyouth.org 


LIBRARY 

Quatrefoil Library 

Your CLBT Library with stacks of 
DVDs, books, and magazines. 
Check out our online catalogue. 
1220 E. Lake St. 

Minneapolis, MN 55407 

(612) 729-2543 
www.qlibrary.org 


MUSEUM 
Minnesota Historical Society 
Sites & Museums 


Make the Minnesota Historical Soci- 


ety's 26 historic sites and museums 
part of your vacation plans. 
www.mnhs.org 


MUSIC 
Cantus 

"The premier men's vocal ensemble 
in the United States." - Fanfare 
Magazine 
1221 Nicollet Ave., Ste. 231 
Minneapolis, MN 55403 
(612) 435-0055 


www.cantussings.org 


MPR & The Current 

Providing in depth news coverage, 
classical music, and emerging artists 
on our three regional services. 

480 Cedar St. 

St. Paul, MN 55101 

(651) 290-1500 


www.mpr.org 


MEDIA & COMMUNICATIONS 
Radio K 770 

Radio К is the student-run radio sta- 
tion of the University of Minnesota 
330 21st Ave. S. 

610 Rarig Center 

University of Minnesota 
Minneapolis, MN 

(612) 625-3500 


www.radiok.org 


PERFORMING ARTS 
Children's Theatre Company 
North America's flagship theatre 
for young audiences and families, 
offering year-round live theatre for 
ages 2-18. 

2400 3rd Ave. S. 

Minneapolis, MN 

(612) 874-0400 


www.childrenstheatre.org 


Cowles Center for Dance and 
Performing Arts 

The Cowles Center is the Twin Cities' 
flagship for the creation, perfor- 
mance, education, and celebration 
of dance. 

528 Hennepin Ave. 

Minneapolis, MN 

(612) 206-3600 


www.thecowlescenter.org 


Hennepin Theatre Trust 
Orpheum, State, Pantages and New 
Century Theatres 

Twin Cities’ best live entertainment: 
Broadway shows, music concerts, 
comedy, dance and more! 
Minneapolis, MN 

1-800-982-2787 
www.HennepinTheatreTrust.org 


History Theatre 

Musicals and plays about the 
people and events that make up the 
American experience. 

30 E. 10th St. 

St. Paul, MN 

(651) 292-4944 


www.HistoryTheatre.com 


Illusion Theater 

Nationally renowned for develop- 
ing artists and new work while 
sparking conversation about chal- 
lenging human issues. 

528 Hennepin Ave., 8th Fl. 
Minneapolis, MN 

(612) 339-4944 


www. illusiontheater.org 


Jungle Theater 

Professional theater producing 
contemporary and classic works 

in an intimate setting in the Lynlake 
neighborhood. 

2951 Lyndale Ave. S. Minneapolis, 
MN 

(612) 822-7063 


www.JungleTheater.com 
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Minnesota Orchestra 

Enriching, inspiring and serving our 

community as a symphony orchestra 
internationally recognized for artis- 

tic excellence. 

1111 Nicollet Mall 

Minneapolis, MN 

(612) 371-5656 

(800) 292-4141 


www.minnesotaorchestra.org 


Mixed Blood Theatre 
Professional, multiracial company, 
promotes cultural pluralism through 
artistic excellence and Radical Hos- 
pitality no-cost admission program. 
1501 S. Ath St. 

Minneapolis, MN 

(612) 338-0937 


www.mixedblood.com 


Northrop - University of 
Minnesota 

An epicenter of discovery and 
transformation celebrating innova- 
tion in the arts, performance, and 
academics. 

84 Church St. SE 

Minneapolis, MN 55414 

(612) 625-6600 


northrop.umn.edu 


One Voice 

Minnesota's LGBTA Chorus. Build- 
ing community and creating social 
change by lifting our voices in song. 
732 Holly Ave., Ste. Q 

St. Paul, MN 

(651) 298-1954 


www.www.onevoicemn.org 


Ordway Center for the Per- 
forming Arts 

Hosting, presenting, and creating 
performing arts and educational 
programs that enrich diverse audi- 
ences. 

345 Washington St. 

St. Paul, MN 

(651) 224-4222 


www.ordway.org 


Twin Cities Gay Men’s Chorus 
An award-winning chorus that builds 
community through music and offers 
entertainment worth coming out for! 
528 Hennepin Ave., Suite 307 
Minneapolis, MN 

(612) 339-SONG (7664) 
chorus@tcgmc.org 

www.tcgmc.org 


POLITICS & RIGHTS 

Human Rights Campaign 
Advocates for all GLBT Americans, 
mobilizes grassroots action, invests 
strategically to elect fair-minded 
individuals. 

P.O. Box 50608 

Minneapolis, MN 
www.twincities.hrc.org 
www.hre.org 


COMMUNITY CONNECTION 


OutFront Minnesota 

Delivering programs/services in the 
area of public policy, anti-violence, 
education, training and law. 

310 E. 38th St., Ste. 204 
Minneapolis, MN 

(612) 822-0127 


www.outfront.org 


PRIDE 

Twin Cities Pride 

The third-largest national Pride 
celebration seeks sponsors, 
volunteers, and board members. 
Contact us today. 

2021 E. Hennepin Ave., Ste. 460 
Minneapolis, MN 

(612) 255-3260 


www.tcpride.org 


RELIGIOUS & SPIRITUAL 
Central Lutheran Church 

We welcome all people to discover, 
celebrate and share the love of 
Christ. 

333 Twelfth St. S. 

Minneapolis, MN 

(612) 870-4416 


www.centralmpls.org 


Edina Community Lutheran 
Church 

Upbeat, growing congregation 
committed to м justice, 
peace, community and proclaiming 
God's YES to all. 

4113 W. 54th St. 

Edina, MN 

(952) 926-3808 


www.eclc.org 


First Christian Church - Disciples 
of Christ 

A Movement for Wholeness In A 
Fragmented World. 

610 W. 28th St. 

Minneapolis, MN 

(612) 870-1868 


www.fecminneapolis.org 


Hennepin Avenue United 
Methodist Church 

It's a new day at Hennepin 
Church! Vibrant Worship. Authentic 
Hospitality. Beloved Community. 
511 Groveland Ave. 

511 Groveland Ave. 

Minneapolis, MN 

(612) 871-5303 


www.hennepinchurch.org 


New Life Presbyterian Church 
Inclusive Christian faith community 
daring to live in Jesus’ transforming 
love. Come and see. 

965 Larpenteur Ave. W. 

Roseville, MN 55113 

(651) 488-5581 


www.newlifechurchroseville.org 


The House of Hope 
Presbyterian Church 

A Covenant Network Congregation 
welcoming all people. 

797 Summit Ave. 

St. Paul, MN 

(651) 227-6311 


www.hohchurch.org 


Plymouth Congregational 
Church, Minneapolis 
Spiritual, Loving, Relevant, 
Transforming. 

Find us on Facebook and Twitter 
1900 Nicollet Ave. at Franklin 
Minneapolis, MN 

(612) 871-7400 
www.plymouth.org 


St. Mark’s Episcopal Cathedral 
Wherever you are on your faith 
journey... 

St. Mark’s Welcomes You. 

519 Oak Grove St. Minneapolis, 
MN 

(612) 870-7800 


www.ourcathedral.org 


St. Paul-Reformation Lutheran 
Church (ELCA) 

Wingspan Ministry, Pastoral Care 
for the GLBT community, Education, 
Music, Witness and Advocacy 

100 N. Oxford St. 

St. Paul, MN 55104 
(651)224-3371 


www.stpaulref.org 


The Episcopal Church of 
Gethsemane 

Historic Building, Progressive Faith 
905 Ath Ave. S. 

Minneapolis, MN 55404 

(612) 332-5407 


amindtowork.org 


United Methodist Reconciling 
Churches 

Congregations around Minnesota 
that intentionally welcome all 
people regardless of sexual 
orientation or gender identity. 
www.mnrcumc.org 


SOCIAL ORGANIZATIONS 
Minneapolis Movie Bears 
Social networking organization 
catering to the GLBT community for 
movies, theater, games and fun. 
2830 W. 70 1/2 St. 

Richfield, MN 55423 

(612) 327-5340 


www.minneapolismoviebears.com 


SPORTS & RECREATION 
Twin Cities Goodtime Softball 
League (TCGSL) 

Join 500 GLBT softball players 

as we celebrate 36 years of gay 
softball in Minnesota. 

P.O. Box 580264 

Minneapolis, MN 

www.tcgsl.org 


TRANSGENDER 

Reclaim 

RECLAIM works to increase access 
to mental health support so that 
queer and transgender* youth. 
3217 Hennepin Ave. S., Ste. 2 
Minneapolis, MN 

(612) 235-6743 


www.reclaim-lgbtyouth.org 


TRAVEL 

Discover Stillwater 

Stillwater, MN 55082 

(651) 351-1717 

http://www. DiscoverStillwater.com 
Voted best weekend getaway! 
Birthplace of Minnesota. Distinctive 
lodging. Shop / Dine / Cruise / Art 
Galleries / Nightlife. 


Explore Minnesota 

Celebrating the unique experiences, 
great places & rich culture that can 
only be found in Minnesota. 

121 7th Place E 

Metro Square, Ste. 100 

St. Paul, MN 55101 

(888) TOURISM 


www.exploreminnesota.com 


Minneapolis Northwest CVB 
7100 Northland Circle, Ste. 102 
Minneapolis, MN 55428 

(763) 566-7722 

mplsnw.com 

into@mplsnw.com 

Located minutes from downtown 
Minneapolis. Popular destination 
for abundant shopping, unique 
restaurants, and FREE Parking. 


Visit Duluth 

Lake Superior. Historic waterfront. 
Vibrant arts & dining. Adventure. 
Hotels and B&Bs. Attractions and 
events. 

21 W. Superior St., Ste. 100 
Duluth, MN 

(218) 722-4011, (800) 4-DULUTH 


www.visitduluth.com 


2005 

Minnesota Zoo 

Open year-round. More than 2,400 
animals to explore. 

Numerous special events. 

13000 Zoo Blvd. 

Apple Valley MN 

(952) 431-9200 


WWw.mnzoo.org 
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OUR VOICES 


THROUGH THESE EYES | BY JUSTIN JONES | ARTWORK BY JEANA LIDFORS 


— 


Sex Was Sweaty 


Remember when you whispered in his 
ear and kissed his neck, when you ran your 
finger down his chest and over his stomach 
and... When you kissed until you couldn't 
taste, made love until it hurt? Remember when 
days were exciting and bedtime was intimate? 
Remember the sweat-soaked nights, his hair 
in your hands, the screaming of your name? 
Remember when seeing him was heart-racing, 
when it was he you thought about when you 
thought about sex? 

And remember when you last saw him. 
Remember what you thought then, what you're 
thinking now, what you'll think tomorrow, 
when you see his face or hear his name. 

Is it like it was before, when your 
relationship was budding and your nighttime 
enthralling? Is it, as the optimist says, that 
things are less lustful now than early on, 
but still intimate, maybe better? Or the 
pessimist, who'll say it isn't you who's lost 
interest, but "it's just not the same between 
us." Or are you one of the others, who say, 
"but we're still in love," who can't imagine 
life with or without him? 

When you think of sex, do you think of 
him? Are you just "comfortable?" Or does 
hearing his name make you cringe? 

Are you lying? 


Iwrite this to you in advance, on Valentine's 
Day. Men are busying themselves with last- 
minute “oh shit” moments (I’ve yet to see any 
women in the same situation). The man at 
the table next to mine — I'm at a coffee shop 
— has called five restaurants for last-minute 
dinner reservations. He takes a call from his 
wife between his failed attempts and he and 
she continue an argument from earlier in the 
day: “Fuck, Patricia," he whispers angrily, “I 
told you, ГЇЇ pay it tomorrow." 

I wonder what he and Patricia were like 
when they met, and under what circumstances. 
David, we'll call him. David and Patricia. 

David's a clean-shaven guy, solid build, 
late-thirties. He's handsome and smells like 
spicy cologne. I sat next to him in hopes that 
he'd ask for my hand (‘cause you never know). 
His hair is thick, short, brunet. He is the 
universally attractive man, someone you see 
as the handsome womanizer in a Lifetime film, 
the masculine guy in a series on Bravo, a Mad 
Men cast character. 

He has about him the air of a frat-boy- 
turned-business-man, someone who works 
late, has spontaneous outings with his friends, 
but schedules in advance regular “date nights" 
with Patricia. He's ambitious, coworkers think, 
but are his long hours at the office spent to 


benefit his career, or are they distractions 
from screaming children at a dinner table 
and a frazzled Patricia, who'll say, “You do the 
dishes. I’m too tired," to which he'll respond, 
"I'm tired. You've been at home all day,” as if 
his being tired is more warranted than hers. 

I shouldn't think this way. I should think 
that David and Patricia are happy, that they 
find time to screw at least twice a week, that 
their arguments start and end with small-time 
bickering. David's simply forgotten that today 
was Valentine's Day, or thinks to himself, “I 
love Patricia all year long. Why do we need a 
special day?" 

Who is Patricia to David? Is she exclusively 
maternal — a sounding board, keeper of 
reason, mother to his kids? Are they still 
ravenous in bed? Does she turn him on? And 
does he, her? 

They met in college at a kegger, I pretend. 
He bumped into her dancing, she spilled her 
drink, they exchanged numbers, explored each 
other's body, found each other's heart, and 
began a chain of decisions and coincidences 
that led David to this very place at this very 
time, sitting at a coffee shop next to me. 

And then his phone argument with Patricia 
ends with him saying, “I love you too. I can't 
wait to see you, gorgeous." Ш 
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HIV+? 
On treatment? 
CD4 not going up? 


Join a study at the University of Minnesota 
that is using an innovative new therapy to 
boost CD4 cells and restore normal immunity. 


Call today and see if you qualify. 
612-625-7472 


hiv.umn.edu 


UNIVERSITY OF MINNESOTA 
Driven to Discover” 


KLINE 
NISSAN 


Bites 
Kline Cares 


About our 

About our Kline Family... 
About our Community... 
About our 


ENHANCING YOUR CAR BUYING EXPERIENCE. 


For special pricing, contact me directly. 


Jessica Katz 
General Manager 


SALES & SERVICE HOURS 
Monday - Thursday: 8:30am - 9pm 
Friday & Saturday: 8:30am - 6pm 


3030 Highway 61 N. 
Maplewood 


